- u u u 2025 Fraud Survey

The Fraud Crisis in America:
How Hispanic Consumers Feel, What They
Know and Their Actions that Pose Risks.

Theft through fraud has risen exponentially over the last five years. According to a recent report from the Federal
Trade Commission (FTC), reported fraud losses surged to $12.5 billion in 2024, a 25% increase from the previous year.
This rise was driven by an increase in the percentage of people reporting financial losses due to fraud, which grew

from 27% in 2023 to 38% in 2024.
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Their Experiences With Fraud
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Source: The Fraud Crisis in America: How Adult Consumers Feel, What They Know, and Their Actions that Pose Risks.
Fielded on February 6-10, 2025, the nationally representative survey includes 318 Hispanic adults.

For more information on the survey, contact Alicia Williams, PhD at arwilliams@aarp.org
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