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Introduction to the Survey
The sheer ubiquity of the internet has many Americans shifting their day-to-day activities, communicating with family and friends,
and even meeting new friends and romantic partners to online platforms. [1],[2] Pew found that use of online dating apps tripled
among adults ages 18 to 24 tripled and doubled for those ages 55 to 64 between 2013 and 2016 .[3] With increased online use,
there is a higher risk of scams, identity theft, security breaches, and other types of cyber fraud. Online dating is no exception.
According to the Federal Trade Commission, reports of romance fraud tripled from 2012 to 2016 with reported losses among
victims in 2016 of $220 million.[4] Romance fraud occurs when one person (the perpetrator) intentionally deceives another (the
target) into believing that a trusting romantic or friendly relationship is developing, in order to use that trust to rob the target of their
finances. In the end, the targeted person becomes a victim because they were persuaded to actually send money, other financial
assistance, or valuable items to the perpetrator in return for false promises of reunions, reimbursement, or lifetime commitments.
Online relationship scammers use dating sites, apps, chat rooms, and social media to target and meet their potential victims. They
often create fake profiles to build their online relationships. [5] In fact, a common profile to use is that of military personnel. [6] And
while just about anyone is a potential target to a romance or relationship scammer, there is research (albeit scarce) to suggest that
victims differ from non-victims in terms of certain demographics.[7]
This AARP survey of 1,721 U.S. adults ages 18 and older gauged the self-reported incidence of online targeting and victimization
of relationship scams (also known as a Romance Scams). This survey further explored behavioral, social, psychological, and
communication characteristics of respondents targeted or victimized in relationship scams compared with respondents who were
not targeted or victimized. Respondents were also given a brief quiz to broadly test their knowledge of select online risky practices
and their knowledge of expert information or crime reporting organizations. This survey has a sampling margin of error of ±3.43
percent. This survey was also conducted in four states: Connecticut, Pennsylvania, Vermont, and Washington. To view the state
reports and/or the full study methodology for these studies, please go to www.aarp.org/OnlineRomanceScams .

AARP.ORG/RESEARCH | © 2019 AARP ALL RIGHTS RESERVED

AARP RESEARCH

3

Key Survey Findings
 U.S. adults are forging new relationships online – both friendships and romantic ones. This survey found that almost one-third (31%) of adults
say they have developed a relationship with someone that first started out online, with one in five (20%) saying those relationships were romantic
only, one-quarter (23%) saying they were friendships only, and over half (57%) saying the relationships were both romantic and friendships.

 U.S. adults use the Internet to find new friends, dates, and/or partners. More than half (54%) have used the Internet to find new friends,
dates, and/or romantic partners. In particular, social media sites (34%) and social groups or chat groups (31%) are the most frequently cited
sources they use to meet others.
 U.S. adults have been targeted or victimized in a relationship scammer. Over one in four (27%) U.S adults indicate they or someone they
know have encountered an online relationship scam. Specifically, almost one in five (18%) say they have been targeted (14%) by a relationship
scam or a victim (4%) of this crime. More than half (57%) of the victims say they lost money or suffered other financial losses. Another half (53%)
say they experienced emotional distress and/or health problems as a result of the scam.
 Victims or targets of relationship scams exhibit more negative life events and feelings of social isolation than non-targeted/non-victims.
This survey shows that respondents who say they were a target or victim of a relationship scam are more likely than non-targets or non-victims to
indicate experiencing a negative change in financial status, family relationship problems, stress associated with moving, and job loss. Moreover,
targets or victims are more likely than non-targets or non-victims to report often having feelings of loneliness and isolation.
 A key indicator of a relationship scam is being asked for money or other financial help. Among U.S. adults who say they have had an online
relationship – friendship or romantic relationship – that first started out online, one in seven (14%) say they were asked to send money for a ticket
or other transportation costs in order to meet in person; another one in ten (9%) were asked to help pay an urgent bill for rent, mortgage, etc.; and
4 percent were asked to open a bank account on their behalf or a joint account with them.
 Knowledge is key to identifying scams and protecting oneself from being deceived. This survey included a ‘quiz’ of six true or false
statements that tested respondents’ beliefs about relationship behavior and practices within social media or dating sites. Two of the four
statements tested their knowledge of expert information about dating sites and a crime reporting organization. Many (61%) failed the quiz.
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ONLINE RELATIONSHIPS
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U.S. Adults Are Online Daily and Most Are Emailing, Texting, and on Social Media at Least Once a Week
Data from this survey show nearly all U.S. adults across both age groups access the Internet daily and through a variety
of devices. However, with the exception of email, adults ages 18-49 are more frequent users across a variety of online
platforms than those ages 50+.

Online Activities Performed One or More Times a Week
85% 83% 87%

82%

87%
76%

71%

77%
62%

58%

63%
51%
23% 27%

Send/receive
email

Send/receive text
messages

Use social
media sites
TOTAL (n=1721)

Use message
apps
AGE 18-49 (n=818)

17%

Play online games
w/others

19%

25%

18% 22%
10%

Video chat

13%

Visit online
chatrooms, forums
or message boards

AGE 50+ (n=903)

Q: How often, if at all, do you use the Internet to do the following activities?
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Over Half of U.S. Adults Have Used the Internet to Find New Friends, Dates, and/or Romantic Partners
Social media sites and social groups or chat groups are the most-frequently reported online places where U.S. adults say
they meet new friends, dates, and/or romantic partners. Adults ages 18-49 are more likely than older adults to use the
Internet to meet new friends, dates, and/or romantic partners, and they are more likely than older adults to use each of the
various online platforms for this purpose.

Percentage of U.S. Adults Who Have
Used the Internet to Meet New Friends,
Dates, Romantic Partners
67%
54%
35%

TOTAL
(n=1721)

18-49
(n=903)

50+
(n=903)

Online Activities Used to Meet
New Friends, Dates and/or Romantic Partners

TOTAL

18-49

50+

(n=1721)

(n=818)

(n=903)

Used social media sites
Joined specific online social groups or chat groups
related to your interests
Used a dating website

34%

45%

19%

31%

39%

20%

25%

30%

17%

Used a mobile dating app
Posted or responded to an advertisement or
announcement on an online website (e.g., Craigslist, or
a local online news or community source)
Visited some other online place

19%

28%

6%

17%

21%

12%

7%

9%

4%

Q. Have you EVER done any of the following to meet potential friends online? / Q. Have you EVER done any of the following to meet potential dates or romantic partners at any point or time in
your life?
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Nearly One-Third of U.S. Adults Have Developed Relationships With Someone They Met Online
Younger respondents are more likely than those ages 50 and older to say they have developed a relationship with
someone they met online. However, young and old alike say the majority of those relationships were both friendships and
romantic partnerships. Interestingly, regardless of age, about one in four U.S. adults indicate they have six or more
online-only relationships.
Number of Relationships
that have been Online Only

Type of Relationships that
Started Online

Had Relationships that
Started Online

1-2

Both Friendships & Romantic Relationships
Romantic Relationships Only
Friendships Only

57%

40%

58%

52%

31%
19%

TOTAL
(n=1721)

18-49
(n=818)

50+
(n=903)

Q: Have you EVER had any relationships that first
started out online? ..

19%

20%

20%

23%

22%

29%

TOTAL
(n=522)

18-49
(n=340)

50+
(n=182)

Q: Among the relationships you have had that first started out
online, were these friendships, romantic relationships or
both?
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3-5

40%
36%
24%

TOTAL
(n=522)

41%

6+

23%

39%
34%
27%

18-49
(n=340)

50+
(n=182)

37%

Q: About how many people would you say you have developed an online
relationship with--friendship or romantic relationship--but have never
met in person?
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Casual Dating and a Serious Relationship Are Top Reasons for Going Online to Meet New Dates/Romantic Partners
However, U.S. adults younger than age 50 are more likely than older adults to look online for dates and/or romantic
partners for casual dating and intimacy/sexual relationships.

Reasons for Using the Internet to Find Potential
New Dates and/or Romantic Partners

52%

55%

51%
45%

56%
50%
39%

39%

42%
32%

34%
25%

3%

Casual dating

A serious relationship
TOTAL (n=584)

Companionship
18-49 (n=372)

Intimacy/sexual relations

4%

1%

Some other reason

50+ (n=212)

Q. And which of the following were your reasons for using the Internet to meet potential dates or-romantic partners? (n=584)
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TARGETS AND VICTIMS
OF RELATIONSHIP SCAMS
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One in Seven U.S. Adults Say They Were Targeted by an Online Relationship Scam and 4 Percent of U.S. Adults Say They
Were a Victim of One
In fact, more than a quarter (27%) of U.S. adults say they or someone they know encountered a relationship scam.
Additionally, among respondents reporting being a victim of an online relationship scam, more than half (57%) say they lost
money or suffered other financial losses. Another half (53%) say they experienced emotional distress and/or health
problems as a result of the scam. Notably, over one in 10 (12%) are actually not sure whether they were targeted or
victimized in this type of scam.
Self-Reported Online Relationship Scam Experience

Self-Reported Losses and Distress Associated
with Being Victimized in a Relationship Scam

88%

Emotional
distress
38%

70%

14%

12%

TARGETED
Yes

6%

4%

VICTIMIZED
No

Not Sure

Q: Has anyone ever tried to do something like this to you? (n=1,721)
Q: To the best of your knowledge, have you ever been a victim of a relationship scam? (n=1666)
AARP.ORG/RESEARCH | © 2019 AARP ALL RIGHTS RESERVED

Both health
problems and
emotional distress
10%

Health
problems
4%

No
41%

*NOTE: A small number of respondents reported being victims of an online relationship
scam (i.e., fewer than 100 people). Given this, these findings may not be representative
of all U.S. adults who have reported being victims of an online relationship scam.
Q: Did you lose money or suffer other financial losses due to the relationship scam? (n=63)
Q: Did you experience any health problems or emotional distress as a result of the
relationship scam? (n=63)
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One in Five U.S. Adults Know Someone Who Was a Target or Victim of an Online Relationship Scam
Most respondents who say they know someone who was targeted or victimized in an online relationship scam indicate
that person was a friend or family member. Almost two in three (64%) respondents say the victimized person
experienced health and/or emotional distress as a result.
Knows Someone Who was
Targeted/victimized
by an Online Relationship Scam

Respondents’ Association with the
Person Targeted/Victimized in an
Online Relationship Scam
Friend

56%

Family Member

Resulting Physical and/or Emotional Problems
Experienced by the Person Targeted/Victimized
in the Online Relationship Scam
Emotional
distress
51%

30%

Both health
problems and
emotional distress
10%

13%

Co-Worker

9%

TARGETED

Someone Else

6%

Neighbor

4%

VICTIMIZED

Q: Has anyone you know ever been a target or an actual
victim of this type of scam? You may check either
‘targeted’ or ‘a victim’ or both? (n=1,721)

17%

Q. What is your association with this person? (n=373)
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Health
problems
3%

No
37%

Q. Did they lose money or suffer other financial losses as a result of the scam?
(n=373)
Q: Did they experience any health problems or emotional distress as a result of
being scammed? (n=373)
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Men and Younger Adults Are Among the Most Likely Targets or Victims of an Online Relationship Scam
Men, younger respondents, and respondents who are college educated, married or never married are more likely than
their counterparts to say they have been targeted or victimized in an online relationship scam.

54%

34%
27%

Male

46%

10%

Female

H.S. or Less
(no diploma)

Some College/
Associate Degree

Bachelors Degree
or Higher

42%

62%
38%

Married/Partnered
18-49

High School
Graduate

29%

50+

27%

31%

Widowed/Divorced/
Separated

Never Married

Q: Has anyone you know ever been a target or an actual victim of this type of scam? You may check either ‘targeted’ or ‘a victim’ or both? (n=1,721)
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VULNERABILITY TO ONLINE
RELATIONSHIP SCAMS
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Half of Adults Are Concerned about Relationship Scammers Being in Their Online Communities; and Themselves or Their
Friends or Family Members Becoming a Target or Victim of an Online Relationship Scam
Interestingly, women and those who are widowed/divorced/separated or never married are more likely than men or married
respondents to express concerns about relationship scammers being part of their online communities. Women are also
more likely than men to be concerned about family members being targeted or victimized in an online relationship scam.
Those who are not married are more likely than those who are married to be concerned about themselves being targets or
victims of this crime.
Percentage of U.S. Adults Who Say They are Very or Somewhat Concerned about . . . :
33%

33%

32%
24%20%

TOTAL
(n=1721)

44%

41%

40%

18%

18-49
(n=818)

29%

18%

50+
(n=903)

38%

36%
21%19%

MALE
(n=747)

26%

21%

FEMALE
(n=974)

28%

23%

15%

Married/
Partnered
(n=1071)

22%

28%

Widowed/
Divorced/
Separated
(n=340)

26%28%

Never
Married
(n=310)

relationship or romance scammers potentially being part of your online communities
a family member becoming a target or victim of a relationship scam--either a friendship scam or a romantic relationship scam
becoming a target or victim of a relationship scam–-either a friendship scam or a romantic relationship scam
Q. How concerned are you about relationship or romance scammers potentially being part of your online communities? / Q. How concerned are you about becoming a target or victim of a
relationship scam – either a friendship scam or a romantic relationship scam? / Q. And, how concerned are you about a family member becoming a target or victim of a relationship scam –
either a friendship scam or a romantic relationship scam?
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U.S. Adults Are Willing to Share Personal Identification Information Early With Potential Online Friends
or Romantic Partners
In fact, younger adults and men are more likely than those ages 50 and older and women to share their personal
information within two weeks of meeting potential new friends or romantic partners online.
Personal Information Adults Say They Would Likely Share within Two Weeks
of Meeting a Potential New Friend or Romantic Partner Online
by Age and Gender
73%

70%
58%

52%

54%

46%

45%

45%

44%

35%
21%

First
Name

Social Media
User Name

40%

44%

47%

33%
21%

26%

26%

32%

42%

43%

26%

40%

17%

Phone
Number

Chat Room
Name

18-49 (n=818)

37%
31%

28%

15%

15%

Email
Address

50+ (n=903)

Last
Name

Male (n=747)

32%

22%

Gaming
Nickname

18%

Birthdate

20%

16%
11%

14%
8%

Work Phone
Number

17%
8%

6%

Home
Address

Female (n=974)

Q. Hypothetically speaking, when, if at all, would you share the following information with someone that you want to develop a [friendship/romantic or intimate relationship] with but have not met
in person?
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One in six (17%) U.S. Adults Say a Friend or Romantic Partner Met Online Has Asked Them for Some Kind of Financial Help
Specifically, one in six say they have been asked to send money for transportation costs so they can visit, about 1 in 10
say they have been asked to pay an urgent bill, and 4 percent say they have been asked to open a bank account or
joint account.
Gave you a lot of compliments during your first few conversations

42%

Asked for your other contact information during your first few conversations

41%

Seemed too good to be true

39%

Lied about themselves (e.g., their age, their job, their marital status)

34%

Asked to connect with you on social media during your first few conversations

34%

Gave you lots of personal information about their life during first few conversations

32%

Told you they wanted a long-term relationship within weeks of meeting

20%

Told you they worked in another state or country

18%

Asked you to send money for a ticket or other transportation costs to visit you

14%

Asked you to pay an urgent bill and promised to pay you back
Asked you to open a bank account on their behalf or a joint account

9%

Suggestive of a Potential
Relationship Scam

4%

Q: Thinking of the people that you have met online ... have any of them ever done the following? (n=522).
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U.S. Adults Who Say They Were Targeted or Victimized in an Online Relationship Scam Are Frequent Users of Texting,
Emailing, and Social Media Sites
Specifically, they are more likely than non-targeted and/or non-victimized adults to say at least once a week they send
and receive text messages; use message apps; play online games; or visit online chatrooms, forums, or message
boards.
Online Activities Performed One or More Times a Week among
Those Targeted/Victimized and Not Targeted/Not Victimized in an Online Relationship Scam
87%

82%

84% 85%
74% 70%

70%
56%
34%
21%

Send/receive
text messages

Send/receive
email

Use social
media sites

Use message
apps

Targeted/Victimized (n=254)

Play online
games w/others

28%
17%

Visit online
chatrooms, forums
or message boards

19% 19%

Video chat

Not Targeted/Not Victimized (n=1467)

Q. How often, if at all, do you use the Internet to do the following activities?
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U.S. Adults Who Say They Were Targeted or Victimized in an Online Relationship Scam Are More Likely to Experience
Negative Life Events than Those NOT Targeted/Victimized
Specifically, targeted or victimized adults are more likely than their counterparts to report experiencing a negative change
in their financial status, family relationship problems, persistent/regular feelings of loneliness, loss of a job, or divorce of
a spouse or partner.
Percentage of U.S. Adults Experiencing the Select Life Event
in the Last Five Years

46%

43%
38%
33%
28%

36%

33%

31%
25%

23%
16%

16%

16%

14%
8%

Negative
change
in financial
status

Family
Serious injury
Stress
relationship
or illness
associated
problems
yourself/
with moving
immediate
family member

Persistent/
regular
feelings of
loneliness

Loss of
a job

Targeted/Victimized (n=192)

Divorce/
separation
of spouse/
partner

15%

14%
8%

Death of
a spouse
or partner

7%

6%

8%
2%

Retirement Death of close
from a job
friend/family
member

None of
the above

Not Targeted/Not Victimized (n=1023)

Q. Which of the following events have you experienced in the last 5 years (i.e., since 2014)?
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U.S. Adults Who Say They Were Targeted or Victimized in an Online Relationship Scam Are More likely to Be Less
Pleased with Their Life Than Those NOT Targeted/Victimized
In addition, adults who were targeted or victimized in an online relationship scam are more likely than those who were
not targeted or victimized to report they: find it easy to get emotionally close to others, worry about their future, worry
about romantic partners leaving them, feel socially awkward, and tend back down even when they know they are right.
Percentage of U.S. Adults Who Say The Following Statements
Describe Them ‘Very Well’
55% 55%

52% 49%

43%

50%

47%
35%

34%
23%

28%

21%

28%
20%

23%

20%
9%

I sympathize
with others'
feelings

I am a
trusting
person

Overall, I
expect more
good things
to happen to
me than bad

On the
whole, I
am pleased
with my life

I worry about
my future

Targeted/Victimized (n=192)

I tend to
make up
my mind
quickly

I find it
easy to get
emotionally
close to
others.

I worry
romantic
partners
won't stay
with me

14%

I feel
socially
awkward

16%
8%
I tend to get
involved in
things I later
wish I could
get out of

8% 7%
I tend to
"back down"
even when I
know I'm
right

Not Targeted/Not Victimized (n=1023)

Q. Below are some general statements about feelings and views. For each, please tell us whether the statement describes you very well, somewhat, or not at all.
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U.S. Adults Who Say They were Targeted or Victimized in an Online Relationship Scam Are More Likely to Express
Feelings of Loneliness and Isolation than Those NOT Targeted/Victimized
Adults who were targeted or victimized in an online relationship scam are more likely than those who were not targeted
or victimized to report they often feel a lack of companionship, ‘left out’, and isolated from other people.

Percentage of U.S. Adults Who Say They Often Feel This Way

23%

22%

18%
10%

9%

‘Left out’

A lack of companionship

18%

17%

Targeted/Victimized (n=192)

10%

Isolated from other people

That they can be open about their
feelings and opinions

Not Targeted/Victimized (n=1023)

Q. In general, how often would you say that you feel . . .?
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KNOWLEDGE OF ONLINE
RELATIONSHIP SCAMS
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A Quarter of U.S. Adults Indicate They Do Not Know What an Online Relationship (or Romance) Scam Is
Given the opportunity to provide their own top-of-mind description of an online relationship scam, most respondents
indicate having limited knowledge of this type of fraud and nearly one in three honestly say they just don’t know much or
anything about online relationship scams.
Respondents’ Definitions of Online Relationship Scams
Do not know much/anything about these scams
Target people for financial gain
People lie and pretend to be someone they are not
These scams exist and are very popular
It is known as "catfishing"
Need to be careful online
They can be dangerous
Do not get involved in online dating/relationships
Target people for identity theft/personal information
False representation to develop a relationship
Just know what I see on TV or read in the news
Usually involves someone who claims to be in a foreign country
Other
They prey on those who are vulnerable
Often involves people who cannot meet in person
Usually involves someone who claims to be in military

25%
15%
9%
9%
8%
6%
6%
5%
5%
3%
3%
2%
2%
2%
1%
0%

Q. Please tell us what you know about online relationship scams.
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Survey Quiz Shows Many U.S. Adults Are Vulnerable to Online Relationship Scams
When asked a series of statements regarding online practices that could lead to becoming a target or victim of an online relationship
scam, most adults responded incorrectly or indicated they are not sure about half of the statements. On average, people answered
2.94 of the six questions correctly. Notably, about two in three (68%) respondents are unsure or not aware that online dating
services that charge membership fees are no better able than free online dating services to protect customers from scammers
looking for financial gain.
Correct

Incorrect

Not
Sure

Incorrect/
Not sure

Online dating services that charge membership fees are better able to protect customers
from scammers looking for financial gain than free online dating services. [F]

33%

25%

43%

68%

Developing online friendships through social media sites like Facebook, LinkedIn or
Instagram are less likely to make one a target or victim of a relationship scam than through
dating sites/dating apps. [F]

56%

14%

30%

44%

When you first meet someone online, it’s best not to give them your last name or home
address until you know them better, but it is ok to give them your work email and work phone
number. [F]

63%

24%

14%

38%

Accepting a social media friend or connection invite from a new online friend or potential
romantic partner, and viewing their page or site, is a good way to see if they are an imposter
or not. [F]

52%

22%

26%

48%

Some dating sites report they uncover hundreds of thousands of fake profiles every year. [T]

59%

4%

36%

40%

According to the FBI’s Internet Crime Complaint Center (IC3), the losses associated with
romance scam complaints exceeded $211 million in 2017. [T]

34%

3%

63%

66%

Statement About Online Relationship Practices/Information (n=1721)

61%
FAILED
THE QUIZ
(i.e., answered 3 or more
questions incorrectly)
Average Score: 2.94

Q. For each statement, please indicate whether the statement is TRUE, FALSE, or you are NOT SURE.
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IMPLICATIONS
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Implications of Survey Findings
As the use of the Internet to meet new friends and romantic partners rises, consumers will need to be well informed about
how to protect themselves from criminals who are online looking to steal their money.
Specifically, this survey found 4 percent of U.S. adults have been victimized in an online relationship scam. Another one in
seven have been a target of one. And even more respondents indicate knowing someone – mostly a friend or family
member – who has been a target or victim of an online relationship scam. Interestingly, over one in 10 respondents say
they are not sure whether they have been a target or a victim of an online relationship scam — even after reading a brief
description of what an online relationship scam is. This points to the need for greater awareness of ‘red flags’ people
should look for to prevent falling victim to this scam, such as being asked for money or to open financial accounts. In fact,
well over half of the victims reported suffering financial losses to this scam.
This survey also explored certain social and psychological characteristics and life events to see how they may be related to
becoming a target or victim of an online relationship scam. Significant differences were found between U.S adults who say
they have been targeted or victimized in an online relationship scam and those who say they have not. In particular, those
who have been targeted or victimized more often experience feelings of social isolation and report a greater number
negative life events than those who have not been targeted or victimized.
The survey results indicate that enhanced consumer advocacy, awareness campaigns, and public protection efforts are
needed to better inform consumers about online relationship scams so they can protect their hearts – and their wallets.

AARP.ORG/RESEARCH | © 2019 AARP ALL RIGHTS RESERVED

AARP RESEARCH

26

METHODOLOGY
AARP.ORG/RESEARCH | © 2019 AARP ALL RIGHTS RESERVED

AARP RESEARCH

27

Methodology
This survey was conducted by NORC at the University of Chicago on behalf of AARP. For the national survey of U.S.
adults, data were collected using the AmeriSpeak® Panel, a probability-based panel developed by NORC at the University
of Chicago. AmeriSpeak is designed to be representative of the U.S. household population.
Interviews for this survey were conducted between January 9 and 24, 2019, with adult Internet users ages 18 and older,
representing the 50 states and the District of Columbia. Respondents were randomly selected from the AmeriSpeak
Panel; 1,721 adults completed the survey. The weighted household panel response is 34.2 percent, the weighted
household panel retention is 85.1 percent, the screener completion rate is 29.4 percent, the survey completion rate is 99.0
percent, and the final stage completion rate, which is the product of the screener and survey completion rates, is 29.1
percent, for a cumulative AAPOR Response Rate (RR3) of 8.5 percent. The overall margin of sampling error is plus or
minus 3.43 percentage points at the 95 percent confidence level, accounting for the design effect. The margin of sampling
error may be higher for subgroups.
Once the sample was selected and fielded, and all of the study data collected and made final, weighting adjustments were
used to adjust for unequal sample selection probabilities under the sample design, survey nonresponse, and frame
coverage. Frame coverage was adjusted through raking to align the weighted sample to the population by age, gender,
Census region, race/ethnicity, and education. Post-stratification weighting benchmarks were obtained from the 2018
Current Population Survey. The weighted data reflect the U.S. population of adult Internet users ages 18 and older.
In addition to this national study, NORC also collected interviews of adult Internet users in four states: Connecticut,
Pennsylvania, Vermont, and Washington. This report only describes the national survey results. To view each of the state
survey results and their respective methodology, please go to https://www.aarp.org/OnlineRomanceScams.
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About AARP
AARP is the nation’s largest nonprofit, nonpartisan organization dedicated to empowering Americans 50 and older to
choose how they live as they age. With nearly 38 million members and offices in every state, the District of Columbia,
Puerto Rico, and the U.S. Virgin Islands, AARP works to strengthen communities and advocate for what matters most
to families with a focus on health security, financial stability and personal fulfillment. AARP also works for individuals in
the marketplace by sparking new solutions and allowing carefully chosen, high-quality products and services to carry
the AARP name. As a trusted source for news and information, AARP produces the nation's largest circulation
publications, AARP The Magazine and AARP Bulletin. To learn more, visit www.aarp.org or follow @AARP and
@AARPadvocates on social media.
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