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Introduction
The Longevity Economy is the sum of all economic activity
supported by the spending of Americans over age 50.
In previous research,1 Oxford Economics explored the
rise of the Longevity Economy and its economic contribution to the US economy. This contribution includes
both the direct economic impact of the companies that
provide the goods and services to over-50 consumers,
plus the indirect impact of companies that supply those
firms. Additionally, it includes the induced impact, or the
economic activity supported by the spending of workers
who are employed either directly or indirectly. The present study estimates state-level economic impacts of the
Longevity Economy, updating previous work to 2015.
Older Americans make an outsized contribution to the
United States economy. In 2015, those over 50 comprised
just 35% of the total US population; yet their spending
supported $7.8 trillion or 43% of all economic activity (i.e.
GDP) in the United States.2 The impact on jobs from this
spending is even greater, with 94 million jobs supported
(or 50% of all jobs in the United States). This activity also
generates roughly 43% ($700 billion) of state and local
tax revenue.
The Longevity Economy is geographically pervasive, contributing no less than 34% of all economic activity in any
specific state (Wyoming) to as much as 54% of economic
activity (Florida). (See table 1.) In fact, the total economic
contribution of the Longevity Economy exceeds the fraction of the population represented by Americans over 50
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Oxford Economics, 2016 “The Longevity Economy: How People Over 50
are Driving Economic and Social Value in the US.” http://states.aarp.org/
longevity-economy-accounts-7-6-trillion-economic-activity/
Note that it is not the case that the economic activity supported by the
spending of those over 50 plus that supported by the spending of those
under 50 adds to 100%. Rather, US output of final goods and services,
equal to GDP, supplies a number of final uses: household consumption (of
all age groups), investment, government consumption, and net exports.
The direct plus indirect impacts of all these final uses will sum to GDP;
including the induced impact, the total will exceed 100% of GDP.

Table 1. Share of the Longevity Economy and the
over 50 population by state
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in every state except New Mexico and Wyoming. By that
measure, the states receiving the disproportionately largest contribution from the Longevity Economy are often not
the states that most quickly come to mind. For example,
while Florida has the largest Longevity Economy impact,
Nevada is the state where the Longevity Economy’s contribution is largest relative to the share of the population
over 50.
The importance of the Longevity Economy will increase
over time. In 2015, 111 million Americans were over the
age of 50; by 2040, this number will increase by 16 million
to 127 million. As a share of the total though, the population over 50 will fall from 35% to 34% of the population
over this period, while the population of those over 65
will increase from 15% to 17%. Therefore, understanding
how this group spends its money is critically important
to businesses across all sectors, as well as to state and
local governments.
In today’s economy, households headed by someone over
age 50 account for $5.8 trillion of consumer spending,
or 55% of all consumer spending in the United States.3
In fact, in every major category of consumer spending,

Table 2. Consumer spending by Americans over 50
Category
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Longevity
Economy share

Health Care

65%

Trade margins & personal transport services

54%

Financial services

52%

Restaurants & hotels

49%

Food, alcohol & tobacco

51%

Personal and professional services

45%

Miscellaneous nondurable goods

53%

Cars & other transportation equipment

53%

Telecommunications

52%

Education

41%

Entertainment

55%

Miscellaneous durable goods

53%

Utilities

54%

Fuel

48%

Other

the contribution of households headed by those over the
age of 50 is disproportionately large relative to their 35%
share of the population. (See table 2.)
The Longevity Economy is upending conventional wisdom about how Americans age. Rather than lengthening extreme old age, the 30 years added to lifespans
in the 20th century have resulted in a longer middle
age—extending the period when workers are at their
most productive and creative, and representing a major,
undertapped resource. Older workers (50-64) are more
likely to be self-employed (8.8%) than workers 24-49
(6.3%); and less likely to be unemployed (3.0% of those
aged 50-64, versus 4.7% of those aged 25-49).
Interestingly, the occupational profiles of older and younger
workers are not as different as one might imagine. The
percentage of older and younger workers even in often
physically demanding occupations such as construction,
are similar. (See table 3.)
As the population of older Americans continues to grow,
they will fuel economic activity far longer than past generations. Whether through economic activity supported
by their spending, contributions to the economy as a
workforce, value generated as entrepreneurs and employers, or through assistance to family and charities, the
contribution of the Longevity Economy to the US cannot
be over-emphasized. Understanding its impact in every
state of the nation will be crucial to both businesses and
governments in the years ahead.
Table 3. Comparison of occupations by age
% Workers % Workers
24-49
50-64
Management, business

16%

22%

Science, engineering

8%

6%

Legal, protective, military

5%

3%

Education, arts

8%

9%

7%

6%

Food, cleaning, personal services

10%

8%

Sales

10%

10%

59%

Administrative support

14%

15%

All spending

55%

Construction, agriculture

7%

4%

Over 50 population

35%

Production, transportation

16%

17%

This includes health care spending paid by insurance or government.
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Guide to Reading
the Summary Sheet

The following images and descriptions provide a summary explanation of the
content contained within AARP’s state-level Longevity Economy summary sheets.
The purpose behind the summary sheets is to extend AARP’s National Longevity
Economy report to key state-level impacts and characteristics.
Map

% of population over 50
25%–30%
30%–35%
35%–40%
40%–45%

The map shows the geographic distribution of those 50 years and older. The map displays
the percentage of county population over 50.

Population Change
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This chart shows the projected changes in population composition within the state. Specifically,
it breaks out 50 and over into two cohorts—50–64 years old and 65+ years old.

State-Level Economic Impact Summary Results

Economic impact
of the Longevity Economy
State GDP
Employment
Labor income
State & local tax

Impact

% of
Total

$82.2 billion

39%

1,144,000

45%

$50.7 billion

40%

$7.9 billion

44%

This table provides multiple summary details of the economic impact of the Longevity Economy
within a particular state. This is broken out by the total impact figure and the percent of the
state total that the figure represents, specifically:
•

State GDP: The contribution that the Longevity Economy makes to State GDP and
the percent of total state GDP that this comprises.

•

Employment: The contribution that the Longevity Economy makes to statewide employment and the percent of total statewide employment that this comprises.

•

Labor Income: The contribution that the Longevity Economy makes to statewide
payroll and labor income and the percent of total statewide payroll and labor income
that this comprises.

•

State & local tax: The contribution that the Longevity Economy makes to state and local
tax collection and the percent of total state and local tax collection that this comprises.

Jobs Impact by Sector

23+22+1311986w
Jobs impact by sector
70,000
87,000

261,000

93,000

103,000

253,000

123,000

154,000

Education & Health
Services
Trade, Transportation &
Utilities
Leisure & Hospitality
Professional & Business
Services
Financial Activities
Other Services
Manufacturing
Other

This chart breaks down the employment impact from the impact into the industry sector jobs
that the Longevity Economy supports.

Consumer Spending

Consumer spending
Billions
$90

57%
43%

$60

$30

$0

Spend by over 50

Spend by under 50

Other (61%)*
Fuel (50%)
Utilities (57%)
Education (42%)
Miscellaneous durables (55%)
Entertainment (58%)
Telecommunications (54%)
Cars & other transp equip (55%)
Miscellaneous nondurables (55%)
Personal and professional services (48%)
Restaurants & hotels (50%)
Food, alcohol & tobacco (53%)
Financial services (54%)
Trade margins & pers. transport services (56%)
Health Care (66%)
* Numbers in parentheses are the % of spending by
people over 50.

This chart highlights two key themes—the amount and percent of spending of the 50 and
over population compared to the under 50 population, and the allocation of the spending
across key commodities and services.

Labor Force Status by Age

Labor force status by age
100%

Not in the
labor force
Unemployed
EmployedGovernment
EmployedNot for profit
EmployedPrivate
sector
EmployedSelf

90%
80%
70%
60%
50%
40%
30%
20%
10%
0%

0–24 25–49 50–64 65–74 75+

This chart illustrates the labor force participation as a percent of a key cohort and category.
The Longveity cohort is broken out by 50-64 year olds, 65-74 year olds and 75+ year olds.
The categories of labor force participation are:
•

not in the labor force: a person is not employed or seeking employment

•

unemployed: a person is not employed, but seeking employment

•

employed-government: a person is employed by a government organization

•

employed-non for profit: a person is employed by a non-profit organization

•

employed-private sector: a person is employed by private organizations

•

employed-self: a person is self-employed or generates income through self-employment
or contract work

Occupation by Age

Occupation by age
100%

Production, transportation

90%

Construction, agriculture

80%

Administrative support

70%

Sales

60%

Food, cleaning, personal
services

50%

Health

40%

Education, arts

30%

Legal, protective, military

20%

Science, engineering

10%
0%

Management, business
0–24 25–49 50–64

65+

For those who are participating in the labor force AND are employed, this chart breaks out
the occupation categories that each cohort is employed.

United States
The Longevity Economy is the sum of all economic activity in
United States that is supported by the consumer spending of
households headed by someone age 50 or older—both in United
States, as well as spending on exports from United States to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 35%
of United States’s population in 2015 (expected to be 34% in
2040), the total economic contribution of the Longevity Economy
accounted for 43% of United States’s GDP ($7837.5 billion).
This supported 50% of United States’s jobs (93,992,000), 44%
of labor income ($4925.2 billion), and 43% of state and local
taxes ($700.1 billion). The greatest number of jobs supported
by the Longevity Economy were in education & health services

% of population over 50

(23,126,000), trade, transportation & utilities (19,021,000), and
leisure & hospitality (12,799,000).
This $7837.5 billion impact of the Longevity Economy was driven
by $5803.8 billion in consumer spending by over-50 households
in United States, or 55% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (65%), entertainment (55%), and utilities (54%).
People over 50 also make a significant contribution to United
States’s workforce, with 66% of people 50-64 employed,
compared to 77% of people 25-49. Overall, people over 50
represent 33% of United States’s workforce. Among employed
people, 13% of those 50-64 are self-employed entrepreneurs,
compared with 8% of those 25-49. Additionally, 44% of those
50-64 work in professional occupations, compared to 45% of
those 25-49.

Population by age
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0
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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United States
Economic impact
of the Longevity Economy
U.S. GDP

Impact

% of
Total

$7837.5 billion

43%

93,992,000

50%

$4925.2 billion

44%

$700.1 billion

43%

Employment
Labor income

Jobs impact by sector

State & local tax

4,379,000
5,431,000
23,126,000
8,037,000
9.920,000
11,281,000

12,799,000

Other (59%)*
Fuel (48%)
Utilities (54%)
Miscellaneous durables (53%)
Entertainment (55%)
Education (41%)
Telecommunications (52%)
Cars & other transp equip (53%)
Miscellaneous nondurables (53%)
Personal and professional services (45%)
Food, alcohol & tobacco (51%)
Restaurants & hotels (49%)
Financial services (52%)
Trade margins & pers. transport services (54%)
Health Care (65%)
* Numbers in parentheses are the % of spending by
people over 50.

Consumer spending
Trillions
$6

55%
45%

$4

$2

$0

Spend over 50

Spend under 50

Labor force status by age
100%

Occupation by age
Not in the
labor force
Unemployed
EmployedGovernment
EmployedNot for profit
EmployedPrivate
sector
EmployedSelf

90%
80%
70%
60%
50%
40%
30%
20%

100%

Production, transportation

90%

Construction, agriculture

80%

Administrative support

70%

Sales

60%

Food, cleaning, personal
services

50%

Health

40%

Education, arts

30%

Legal, protective, military

20%

10%

10%

0%

0%

0–24 25–49 50–64 65–74 75+

19,021,000

Education & Health
Services
Trade, Transportation &
Utilities
Leisure & Hospitality
Professional & Business
Services
Financial Activities
Other Services
Other
Manufacturing

Science, engineering
Management, business
0–24 25–49 50–64

65+

Alabama
The Longevity Economy is the sum of all economic activity
in Alabama that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Alabama, as well as spending on exports from Alabama to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 36% of
Alabama’s population in 2015 (expected to be 37% in 2040), the
total economic contribution of the Longevity Economy accounted
for 39% of Alabama’s GDP ($82.2 billion). This supported 45% of
Alabama’s jobs (1,144,000), 40% of labor income ($50.7 billion),
and 44% of state and local taxes ($7.9 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (262,000), trade, transportation &
utilities (252,000), and leisure & hospitality (154,000).
This $82.2 billion impact of the Longevity Economy was driven
by $84.3 billion in consumer spending by over-50 households in
Alabama, or 57% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(66%), entertainment (58%), and utilities (57%).
People over 50 also make a significant contribution to Alabama’s
workforce, with 58% of people 50-64 employed, compared to
72% of people 25-49. Overall, people over 50 represent 33%
of Alabama’s workforce. Among employed people, 10% of
those 50-64 are self-employed entrepreneurs, compared with
7% of those 25-49. Additionally, 43% of those 50-64 work in
professional occupations, compared to 41% of those 25-49.

Population by age
25%–30%
30%–35%
35%–40%
40%–45%

Millions
6.0

5.0

4.0

3.0

15.7%

16.3%

19.3%

18.8%

20.1%

19.7%

17.7%

18.2%

31.8%

31.7%

31.3%

31.2%

32.4%

32.2%

31.7%

31.8%
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2020

2030

2040

2.0

0.0

0–24

25–49

Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Alabama
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$82.2 billion

39%

93,000

1,144,000

45%

103,000

$50.7 billion

40%

$7.9 billion

44%

Employment
Labor income
State & local tax

Jobs impact by sector
70,000
87,000

154,000

Other (61%)*
Fuel (50%)
Utilities (57%)
Education (42%)
Miscellaneous durables (55%)
Entertainment (58%)
Telecommunications (54%)
Cars & other transp equip (55%)
Miscellaneous nondurables (55%)
Personal and professional services (48%)
Restaurants & hotels (50%)
Food, alcohol & tobacco (53%)
Financial services (54%)
Trade margins & pers. transport services (56%)
Health Care (66%)
* Numbers in parentheses are the % of spending by
people over 50.
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123,000
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Billions
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261,000
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Trade, Transportation &
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Other Services
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Science, engineering
Management, business
0–24 25–49 50–64
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Alaska
The Longevity Economy is the sum of all economic activity
in Alaska that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Alaska, as well as spending on exports from Alaska to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 29% of
Alaska’s population in 2015 (expected to be 30% in 2040), the
total economic contribution of the Longevity Economy accounted
for 36% of Alaska’s GDP ($19.5 billion). This supported 39%
of Alaska’s jobs (183,000), 33% of labor income ($10.1 billion),
and 18% of state and local taxes ($1.1 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (46,000), trade, transportation &
utilities (41,000), and leisure & hospitality (28,000).
This $19.5 billion impact of the Longevity Economy was driven
by $12.3 billion in consumer spending by over-50 households
in Alaska, or 48% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(56%), entertainment (49%), and utilities (47%).
People over 50 also make a significant contribution to Alaska’s
workforce, with 64% of people 50-64 employed, compared
to 77% of people 25-49. Overall, people over 50 represent
29% of Alaska’s workforce. Among employed people, 13% of
those 50-64 are self-employed entrepreneurs, compared with
9% of those 25-49. Additionally, 46% of those 50-64 work in
professional occupations, compared to 41% of those 25-49.

Population by age
Millions
0.9
0.8
0.7
0.6

9.9%

15.0%

12.3%

14.7%

13.0%
17.2%

19.5%
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34.5%
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35.7%

35.0%
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34.3%

34.7%

34.8%

2015
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2030
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0.5
0.4
0.3
15%–25%
25%–35%
35%–45%
45%–55%

0.2
0.1
0.0

0–24

25–49

Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.

50–64

65+

Alaska
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$19.5 billion

36%

183,000

39%

$10.1 billion

33%

$1.1 billion

18%

Employment
Labor income

Jobs impact by sector

State & local tax

10,000
12,000
15,000
15,000
16,000

48%

Other (52%)*
Fuel (41%)
Utilities (47%)
Miscellaneous durables (46%)
Entertainment (49%)
Education (36%)
Telecommunications (45%)
Cars & other transp equip (46%)
Miscellaneous nondurables (46%)
Personal and professional services (39%)
Food, alcohol & tobacco (44%)
Restaurants & hotels (42%)
Financial services (46%)
Trade margins & pers. transport services (47%)
Health Care (56%)
* Numbers in parentheses are the % of spending by
people over 50.
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Arizona
The Longevity Economy is the sum of all economic activity
in Arizona that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Arizona, as well as spending on exports from Arizona to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 35%
of Arizona’s population in 2015 (expected to be 33% in 2040),
the total economic contribution of the Longevity Economy
accounted for 46% of Arizona’s GDP ($138.3 billion). This
supported 52% of Arizona’s jobs (1,850,000), 48% of labor
income ($87.7 billion), and 48% of state and local taxes ($12.6
billion). The greatest number of jobs supported by the Longevity
Economy were in education & health services (415,000), trade,

% of population over 50

transportation & utilities (379,000), and professional & business
services (252,000).
This $138.3 billion impact of the Longevity Economy was driven
by $115.3 billion in consumer spending by over-50 households
in Arizona, or 55% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (65%), entertainment (55%), and trade margins & personal
transport services (54%).
People over 50 also make a significant contribution to Arizona’s
workforce, with 62% of people 50-64 employed, compared
to 74% of people 25-49. Overall, people over 50 represent
31% of Arizona’s workforce. Among employed people, 13% of
those 50-64 are self-employed entrepreneurs, compared with
9% of those 25-49. Additionally, 43% of those 50-64 work in
professional occupations, compared to 43% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Arizona
Economic impact
of the Longevity Economy

Jobs impact by sector
Impact

% of
Total

$138.3 billion

46%

1,850,000

52%

Labor income

$87.7 billion

48%

State & local tax

$12.6 billion

48%

State GDP
Employment

53,000
105,000
415,000
145,000
249,000

252,000

Other (59%)*
Fuel (48%)
Utilities (54%)
Education (39%)
Miscellaneous durables (52%)
Entertainment (55%)
Telecommunications (51%)
Cars & other transp equip (52%)
Miscellaneous nondurables (53%)
Personal and professional services (46%)
Food, alcohol & tobacco (51%)
Restaurants & hotels (48%)
Financial services (52%)
Trade margins & pers. transport services (54%)
Health Care (65%)
* Numbers in parentheses are the % of spending by
people over 50.
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Arkansas
The Longevity Economy is the sum of all economic activity
in Arkansas that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Arkansas, as well as spending on exports from Arkansas to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 35% of
Arkansas’s population in 2015 (expected to be 36% in 2040), the
total economic contribution of the Longevity Economy accounted
for 41% of Arkansas’s GDP ($52.0 billion). This supported 46%
of Arkansas’s jobs (725,000), 42% of labor income ($30.7 billion),
and 42% of state and local taxes ($5.3 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (179,000), trade, transportation &
utilities (161,000), and leisure & hospitality (87,000).
This $52.0 billion impact of the Longevity Economy was driven
by $49.5 billion in consumer spending by over-50 households
in Arkansas, or 56% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (66%), entertainment (56%), and utilities (55%).
People over 50 also make a significant contribution to Arkansas’s
workforce, with 59% of people 50-64 employed, compared to
74% of people 25-49. Overall, people over 50 represent 32%
of Arkansas’s workforce. Among employed people, 13% of
those 50-64 are self-employed entrepreneurs, compared with
8% of those 25-49. Additionally, 38% of those 50-64 work in
professional occupations, compared to 40% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Arkansas
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$52.0 billion

41%

725,000

46%

$30.7 billion

42%

$5.3 billion

42%

Employment
Labor income

Jobs impact by sector

State & local tax

50,000
51,000

64,000
79,000

Other (60%)*
Fuel (48%)
Utilities (55%)
Education (40%)
Miscellaneous durables (53%)
Entertainment (56%)
Telecommunications (52%)
Cars & other transp equip (53%)
Miscellaneous nondurables (53%)
Personal and professional services (45%)
Restaurants & hotels (49%)
Food, alcohol & tobacco (51%)
Financial services (53%)
Trade margins & pers. transport services (55%)
Health Care (66%)
* Numbers in parentheses are the % of spending by
people over 50.
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California
The Longevity Economy is the sum of all economic activity
in California that is supported by the consumer spending of
households headed by someone age 50 or older—both in
California, as well as spending on exports from California to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 32%
of California’s population in 2015 (expected to be 31% in 2040),
the total economic contribution of the Longevity Economy
accounted for 42% of California’s GDP ($1032.3 billion). This
supported 49% of California’s jobs (11,156,000), 43% of labor
income ($638.4 billion), and 42% of state and local taxes ($100.8
billion). The greatest number of jobs supported by the Longevity
Economy were in education & health services (2,665,000), trade,

% of population over 50

transportation & utilities (2,121,000), and leisure & hospitality
(1,527,000).
This $1032.3 billion impact of the Longevity Economy was driven
by $653.3 billion in consumer spending by over-50 households
in California, or 53% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (62%), entertainment (53%), and trade margins & personal
transport services (52%).
People over 50 also make a significant contribution to California’s
workforce, with 65% of people 50-64 employed, compared to
76% of people 25-49. Overall, people over 50 represent 31%
of California’s workforce. Among employed people, 17% of
those 50-64 are self-employed entrepreneurs, compared with
10% of those 25-49. Additionally, 44% of those 50-64 work in
professional occupations, compared to 44% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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California
Economic impact
of the Longevity Economy

Jobs impact by sector
Impact

% of
Total

$1,032.3 billion

42%

11,156,000

49%

Labor income

$638.4 billion

43%

State & local tax

$100.8 billion

42%

State GDP
Employment

462,000
769,000

1,207,000
2,121,000
1,395,000
1,527,000

Other (56%)*
Fuel (46%)
Utilities (52%)
Entertainment (53%)
Miscellaneous durables (50%)
Education (40%)
Telecommunications (50%)
Cars & other transp equip (50%)
Miscellaneous nondurables (51%)
Personal and professional services (44%)
Food, alcohol & tobacco (49%)
Restaurants & hotels (47%)
Financial services (49%)
Trade margins & pers. transport services (52%)
Health Care (62%)
* Numbers in parentheses are the % of spending by
people over 50.

Consumer spending
Billions
$700

53%

$600

47%

$500
$400
$300
$200
$100
$0

Spend over 50

Spend under 50

Labor force status by age
100%

Occupation by age
Not in the
labor force
Unemployed
EmployedGovernment
EmployedNot for profit
EmployedPrivate
sector
EmployedSelf

90%
80%
70%
60%
50%
40%
30%
20%

100%

Production, transportation

90%

Construction, agriculture

80%

Administrative support

70%

Sales

60%

Food, cleaning, personal
services

50%

Health

40%

Education, arts

30%

Legal, protective, military

20%

10%

10%

0%

0%

0–24 25–49 50–64 65–74 75+

2,665,000

1,010,000

Education & Health
Services
Trade, Transportation &
Utilities
Leisure & Hospitality
Professional & Business
Services
Financial Activities
Other Services
Other
Manufacturing

Science, engineering
Management, business
0–24 25–49 50–64

65+

Colorado
The Longevity Economy is the sum of all economic activity
in Colorado that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Colorado, as well as spending on exports from Colorado to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 32%
of Colorado’s population in 2015 (expected to be 31% in 2040),
the total economic contribution of the Longevity Economy
accounted for 42% of Colorado’s GDP ($134.9 billion). This
supported 46% of Colorado’s jobs (1,654,000), 42% of labor
income ($86.3 billion), and 42% of state and local taxes ($11.3
billion). The greatest number of jobs supported by the Longevity
Economy were in education & health services (342,000), trade,

% of population over 50

transportation & utilities (307,000), and leisure & hospitality
(250,000).
This $134.9 billion impact of the Longevity Economy was driven
by $99.1 billion in consumer spending by over-50 households
in Colorado, or 51% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (61%), entertainment (51%), and trade margins & personal
transport services (50%).
People over 50 also make a significant contribution to Colorado’s
workforce, with 70% of people 50-64 employed, compared to
81% of people 25-49. Overall, people over 50 represent 31%
of Colorado’s workforce. Among employed people, 17% of
those 50-64 are self-employed entrepreneurs, compared with
9% of those 25-49. Additionally, 49% of those 50-64 work in
professional occupations, compared to 50% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Colorado
Economic impact
of the Longevity Economy

Jobs impact by sector
Impact

% of
Total

$134.9 billion

42%

1,654,000

46%

Labor income

$86.3 billion

42%

State & local tax

$11.3 billion

42%

State GDP
Employment

55,000
121,000
342,000
150,000
210,000
307,000
219,000
250,000

Other (55%)*
Fuel (44%)
Utilities (50%)
Miscellaneous durables (49%)
Entertainment (51%)
Education (38%)
Telecommunications (48%)
Cars & other transp equip (49%)
Miscellaneous nondurables (49%)
Personal and professional services (42%)
Food, alcohol & tobacco (47%)
Restaurants & hotels (45%)
Financial services (48%)
Trade margins & pers. transport services (50%)
Health Care (61%)
* Numbers in parentheses are the % of spending by
people over 50.
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Connecticut
The Longevity Economy is the sum of all economic activity
in Connecticut that is supported by the consumer spending
of households headed by someone age 50 or older—both in
Connecticut, as well as spending on exports from Connecticut
to other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 37%
of Connecticut’s population in 2015 (expected to be 37%
in 2040), the total economic contribution of the Longevity
Economy accounted for 47% of Connecticut’s GDP ($124.7
billion). This supported 53% of Connecticut’s jobs (1,218,000),
48% of labor income ($79.4 billion), and 49% of state and local
taxes ($12.5 billion). The greatest number of jobs supported
by the Longevity Economy were in education & health services

% of population over 50

(341,000), trade, transportation & utilities (231,000), and financial
activities (174,000).
This $124.7 billion impact of the Longevity Economy was driven
by $80.5 billion in consumer spending by over-50 households in
Connecticut, or 58% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health care
(67%), utilities (57%), and trade margins & personal transport
services (57%).
People over 50 also make a significant contribution to
Connecticut’s workforce, with 73% of people 50-64 employed,
compared to 80% of people 25-49. Overall, people over 50
represent 37% of Connecticut’s workforce. Among employed
people, 14% of those 50-64 are self-employed entrepreneurs,
compared with 8% of those 25-49. Additionally, 49% of those
50-64 work in professional occupations, compared to 51% of
those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.

50–64

65+

Connecticut
Economic impact
of the Longevity Economy

Jobs impact by sector
Impact

% of
Total

$124.7 billion

47%

1,218,000

53%

Labor income

$79.4 billion

48%

State & local tax

$12.5 billion

49%

State GDP
Employment

43,000
55,000
99,000
130,000
145,000

Other (61%)*
Fuel (51%)
Utilities (57%)
Entertainment (57%)
Miscellaneous durables (55%)
Education (45%)
Telecommunications (55%)
Cars & other transp equip (56%)
Miscellaneous nondurables (56%)
Personal and professional services (48%)
Food, alcohol & tobacco (54%)
Restaurants & hotels (52%)
Financial services (54%)
Trade margins & pers. transport services (57%)
Health Care (67%)
* Numbers in parentheses are the % of spending by
people over 50.
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Delaware
The Longevity Economy is the sum of all economic activity
in Delaware that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Delaware, as well as spending on exports from Delaware to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 38% of
Delaware’s population in 2015 (expected to be 38% in 2040), the
total economic contribution of the Longevity Economy accounted
for 51% of Delaware’s GDP ($34.0 billion). This supported 54%
of Delaware’s jobs (304,000), 49% of labor income ($17.3 billion),
and 48% of state and local taxes ($2.3 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (80,000), trade, transportation &
utilities (63,000), and financial activities (47,000).
This $34.0 billion impact of the Longevity Economy was driven
by $19.5 billion in consumer spending by over-50 households
in Delaware, or 59% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (69%), entertainment (59%), and utilities (59%).
People over 50 also make a significant contribution to Delaware’s
workforce, with 70% of people 50-64 employed, compared to
79% of people 25-49. Overall, people over 50 represent 36%
of Delaware’s workforce. Among employed people, 11% of
those 50-64 are self-employed entrepreneurs, compared with
6% of those 25-49. Additionally, 47% of those 50-64 work in
professional occupations, compared to 48% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Delaware
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$34.0 billion

51%

304,000

54%

$17.3 billion

49%

$2.3 billion

48%

Employment
Labor income

Jobs impact by sector

State & local tax
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Other (55%)*
Fuel (44%)
Utilities (50%)
Miscellaneous durables (49%)
Entertainment (51%)
Education (38%)
Telecommunications (48%)
Cars & other transp equip (49%)
Miscellaneous nondurables (49%)
Personal and professional services (42%)
Food, alcohol & tobacco (47%)
Restaurants & hotels (45%)
Financial services (48%)
Trade margins & pers. transport services (50%)
Health Care (61%)
* Numbers in parentheses are the % of spending by
people over 50.
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District of Columbia
The Longevity Economy is the sum of all economic activity in
District of Columbia that is supported by the consumer spending
of households headed by someone age 50 or older—both in
District of Columbia, as well as spending on exports from District
of Columbia to other states and DC. This includes the direct,
indirect (supply chain), and induced economic effects of this
spending. (The induced impact involves the ripple effects from
the spending of those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 28%
of District of Columbia’s population in 2015 (expected to be
29% in 2040), the total economic contribution of the Longevity
Economy accounted for 30% of District of Columbia’s GDP
($36.1 billion). This supported 38% of District of Columbia’s
jobs (333,000), 32% of labor income ($30 billion), and 38% of
state and local taxes ($2.5 billion). The greatest number of jobs
supported by the Longevity Economy were in education & health

% of population over 50

services (89,000), other services (65,000), and professional &
business services (62,000).
This $36.1 billion impact of the Longevity Economy was driven
by $13.7 billion in consumer spending by over-50 households
in District of Columbia, or 44% of total comparable consumer
spending. The categories where Longevity Economy spending
accounted for the largest share of total consumer spending were
health care (56%), trade margins & personal transport services
(43%), and utilities (43%).
People over 50 also make a significant contribution to District
of Columbia’s workforce, with 62% of people 50-64 employed,
compared to 84% of people 25-49. Overall, people over 50
represent 23% of District of Columbia’s workforce. Among
employed people, 14% of those 50-64 are self-employed
entrepreneurs, compared with 5% of those 25-49. Additionally,
61% of those 50-64 work in professional occupations, compared
to 72% of those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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District of Columbia
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$36.1 billion

30%

333,000

38%

$30.0 billion

32%

$2.5 billion

38%

Employment
Labor income

Jobs impact by sector

State & local tax

9,000
11,000
21,000
24,000
53,000

65,000
62,000

Other (63%)*
Fuel (52%)
Utilities (59%)
Entertainment (59%)
Miscellaneous durables (57%)
Education (46%)
Telecommunications (56%)
Cars & other transp equip (57%)
Miscellaneous nondurables (57%)
Personal and professional services (48%)
Food, alcohol & tobacco (55%)
Restaurants & hotels (53%)
Financial services (56%)
Trade margins & pers. transport services (58%)
Health Care (69%)
* Numbers in parentheses are the % of spending by
people over 50.
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Florida
The Longevity Economy is the sum of all economic activity
in Florida that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Florida, as well as spending on exports from Florida to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 40% of
Florida’s population in 2015 (expected to be 39% in 2040), the
total economic contribution of the Longevity Economy accounted
for 54% of Florida’s GDP ($478.1 billion). This supported 60% of
Florida’s jobs (6,734,000), 56% of labor income ($302.2 billion),
and 56% of state and local taxes ($41.4 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (1,469,000), trade, transportation &
utilities (1,356,000), and leisure & hospitality (1,012,000).
This $478.1 billion impact of the Longevity Economy was driven
by $374.9 billion in consumer spending by over-50 households
in Florida, or 60% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(70%), utilities (60%), and entertainment (60%).
People over 50 also make a significant contribution to Florida’s
workforce, with 63% of people 50-64 employed, compared
to 76% of people 25-49. Overall, people over 50 represent
35% of Florida’s workforce. Among employed people, 17% of
those 50-64 are self-employed entrepreneurs, compared with
10% of those 25-49. Additionally, 42% of those 50-64 work in
professional occupations, compared to 42% of those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Florida
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$478.1 billion

54%

6,734,000

60%

$302.2 billion

56%

$41.4 billion

56%

Employment
Labor income

Jobs impact by sector

State & local tax

138,000
306,000
1,469,000
664,000
839,000

1,012,000

Other (64%)*
Fuel (53%)
Utilities (60%)
Miscellaneous durables (57%)
Entertainment (60%)
Education (45%)
Telecommunications (57%)
Cars & other transp equip (57%)
Miscellaneous nondurables (58%)
Personal and professional services (50%)
Food, alcohol & tobacco (56%)
Restaurants & hotels (53%)
Financial services (57%)
Trade margins & pers. transport services (59%)
Health Care (70%)
* Numbers in parentheses are the % of spending by
people over 50.
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Georgia
The Longevity Economy is the sum of all economic activity
in Georgia that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Georgia, as well as spending on exports from Georgia to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 32% of
Georgia’s population in 2015 (expected to be 32% in 2040), the
total economic contribution of the Longevity Economy accounted
for 42% of Georgia’s GDP ($210.9 billion). This supported 46%
of Georgia’s jobs (2,615,000), 41% of labor income ($125.8
billion), and 42% of state and local taxes ($17.5 billion). The
greatest number of jobs supported by the Longevity Economy

% of population over 50

were in trade, transportation & utilities (585,000), education &
health services (547,000), and professional & business services
(375,000).
This $210.9 billion impact of the Longevity Economy was driven
by $160 billion in consumer spending by over-50 households in
Georgia, or 51% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(61%), entertainment (52%), and utilities (51%).
People over 50 also make a significant contribution to Georgia’s
workforce, with 63% of people 50-64 employed, compared to
76% of people 25-49. Overall, people over 50 represent 30%
of Georgia’s workforce. Among employed people, 13% of
those 50-64 are self-employed entrepreneurs, compared with
8% of those 25-49. Additionally, 44% of those 50-64 work in
professional occupations, compared to 44% of those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Georgia
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$210.9 billion

42%

2,615,000

46%

$125.8 billion

41%

$17.5 billion

42%

Employment
Labor income

Jobs impact by sector

State & local tax

118,000
148,000
585,000
225,000
265,000

375,000

Other (49%)*
Fuel (37%)
Utilities (43%)
Entertainment (43%)
Miscellaneous durables (41%)
Telecommunications (41%)
Education (32%)
Cars & other transp equip (41%)
Miscellaneous nondurables (42%)
Personal and professional services (35%)
Food, alcohol & tobacco (39%)
Restaurants & hotels (38%)
Financial services (41%)
Trade margins & pers. transport services (43%)
Health Care (56%)
* Numbers in parentheses are the % of spending by
people over 50.
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Hawaii
The Longevity Economy is the sum of all economic activity
in Hawaii that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Hawaii, as well as spending on exports from Hawaii to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 35% of
Hawaii’s population in 2015 (expected to be 37% in 2040), the
total economic contribution of the Longevity Economy accounted
for 42% of Hawaii’s GDP ($33.5 billion). This supported 49% of
Hawaii’s jobs (446,000), 42% of labor income ($20.5 billion), and
50% of state and local taxes ($4.2 billion). The greatest number
of jobs supported by the Longevity Economy were in leisure &

% of population over 50

hospitality (93,000), education & health services (92,000), and
trade, transportation & utilities (92,000).
This $33.5 billion impact of the Longevity Economy was driven
by $25.8 billion in consumer spending by over-50 households
in Hawaii, or 57% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(67%), utilities (57%), and entertainment (57%).
People over 50 also make a significant contribution to Hawaii’s
workforce, with 70% of people 50-64 employed, compared
to 81% of people 25-49. Overall, people over 50 represent
32% of Hawaii’s workforce. Among employed people, 17% of
those 50-64 are self-employed entrepreneurs, compared with
8% of those 25-49. Additionally, 39% of those 50-64 work in
professional occupations, compared to 47% of those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Hawaii
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$33.5 billion

42%

446,000

49%

$20.5 billion

42%

$4.2 billion

50%

Employment
Labor income

Jobs impact by sector

State & local tax

10,000
23,000
93,000
40,000
42,000
53,000
92,000

Other (61%)*
Fuel (50%)
Utilities (57%)
Entertainment (57%)
Miscellaneous durables (55%)
Education (41%)
Telecommunications (54%)
Cars & other transp equip (55%)
Miscellaneous nondurables (55%)
Personal and professional services (47%)
Food, alcohol & tobacco (53%)
Restaurants & hotels (51%)
Financial services (54%)
Trade margins & pers. transport services (56%)
Health Care (67%)
* Numbers in parentheses are the % of spending by
people over 50.
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Idaho
The Longevity Economy is the sum of all economic activity in
Idaho that is supported by the consumer spending of households
headed by someone age 50 or older—both in Idaho, as well
as spending on exports from Idaho to other states and DC.
This includes the direct, indirect (supply chain), and induced
economic effects of this spending. (The induced impact involves
the ripple effects from the spending of those employed either
directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 33%
of Idaho’s population in 2015 (expected to be 34% in 2040), the
total economic contribution of the Longevity Economy accounted
for 41% of Idaho’s GDP ($26.6 billion). This supported 46% of
Idaho’s jobs (439,000), 43% of labor income ($18.1 billion),
and 41% of state and local taxes ($2.3 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (100,000), trade, transportation &
utilities (92,000), and leisure & hospitality (56,000).
This $26.6 billion impact of the Longevity Economy was driven
by $25.9 billion in consumer spending by over-50 households
in Idaho, or 54% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(63%), entertainment (54%), and utilities (53%).
People over 50 also make a significant contribution to Idaho’s
workforce, with 67% of people 50-64 employed, compared
to 78% of people 25-49. Overall, people over 50 represent
32% of Idaho’s workforce. Among employed people, 16% of
those 50-64 are self-employed entrepreneurs, compared with
11% of those 25-49. Additionally, 41% of those 50-64 work in
professional occupations, compared to 41% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Idaho
Jobs impact by sector

Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$26.6 billion

41%

439,000

46%

$18.1 billion

43%

$2.3 billion

41%

Employment
Labor income
State & local tax

28,000
37,000
41,000
41,000

56,000

Other (57%)*
Fuel (46%)
Utilities (53%)
Education (38%)
Miscellaneous durables (51%)
Entertainment (54%)
Telecommunications (50%)
Cars & other transp equip (51%)
Personal and professional services (45%)
Miscellaneous nondurables (51%)
Restaurants & hotels (47%)
Food, alcohol & tobacco (49%)
Financial services (51%)
Trade margins & pers. transport services (52%)
Health Care (63%)
* Numbers in parentheses are the % of spending by
people over 50.
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Illinois
The Longevity Economy is the sum of all economic activity in
Illinois that is supported by the consumer spending of households
headed by someone age 50 or older—both in Illinois, as well
as spending on exports from Illinois to other states and DC.
This includes the direct, indirect (supply chain), and induced
economic effects of this spending. (The induced impact involves
the ripple effects from the spending of those employed either
directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 34%
of Illinois’s population in 2015 (expected to be 34% in 2040), the
total economic contribution of the Longevity Economy accounted
for 46% of Illinois’s GDP ($358.8 billion). This supported 52% of
Illinois’s jobs (3,992,000), 47% of labor income ($222 billion), and
47% of state and local taxes ($33.1 billion). The greatest number
of jobs supported by the Longevity Economy were in education

% of population over 50

& health services (947,000), trade, transportation & utilities
(831,000), and professional & business services (532,000).
This $358.8 billion impact of the Longevity Economy was driven
by $237.6 billion in consumer spending by over-50 households
in Illinois, or 54% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(64%), entertainment (54%), and utilities (54%).
People over 50 also make a significant contribution to Illinois’s
workforce, with 68% of people 50-64 employed, compared to
78% of people 25-49. Overall, people over 50 represent 33% of
Illinois’s workforce. Among employed people, 12% of those 5064 are self-employed entrepreneurs, compared with 7% of those
25-49. Additionally, 42% of those 50-64 work in professional
occupations, compared to 46% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Illinois
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$358.8 billion

46%

3,992,000

52%

$222.0 billion

47%

$33.1 billion

47%

Employment
Labor income

Jobs impact by sector

State & local tax

149,000
210,000
947,000
382,000
445,000

532,000

Other (58%)*
Fuel (47%)
Utilities (54%)
Entertainment (54%)
Miscellaneous durables (52%)
Education (41%)
Telecommunications (51%)
Cars & other transp equip (52%)
Miscellaneous nondurables (52%)
Personal and professional services (44%)
Food, alcohol & tobacco (50%)
Restaurants & hotels (48%)
Financial services (51%)
Trade margins & pers. transport services (53%)
Health Care (64%)
* Numbers in parentheses are the % of spending by
people over 50.
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Indiana
The Longevity Economy is the sum of all economic activity
in Indiana that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Indiana, as well as spending on exports from Indiana to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 34% of
Indiana’s population in 2015 (expected to be 34% in 2040), the
total economic contribution of the Longevity Economy accounted
for 44% of Indiana’s GDP ($150.6 billion). This supported 48% of
Indiana’s jobs (1,809,000), 44% of labor income ($84.3 billion),
and 45% of state and local taxes ($11.9 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (456,000), trade, transportation &
utilities (378,000), and leisure & hospitality (245,000).
This $150.6 billion impact of the Longevity Economy was driven
by $114.4 billion in consumer spending by over-50 households
in Indiana, or 55% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(64%), entertainment (55%), and trade margins & personal
transport services (54%).
People over 50 also make a significant contribution to Indiana’s
workforce, with 67% of people 50-64 employed, compared
to 78% of people 25-49. Overall, people over 50 represent
33% of Indiana’s workforce. Among employed people, 11% of
those 50-64 are self-employed entrepreneurs, compared with
6% of those 25-49. Additionally, 39% of those 50-64 work in
professional occupations, compared to 41% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Indiana
Economic impact
of the Longevity Economy

Jobs impact by sector
Impact

% of
Total

$150.6 billion

44%

1,809,000

48%

Labor income
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44%
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45%
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Cars & other transp equip (52%)
Personal and professional services (46%)
Miscellaneous nondurables (53%)
Restaurants & hotels (48%)
Food, alcohol & tobacco (51%)
Financial services (52%)
Trade margins & pers. transport services (54%)
Health Care (64%)
* Numbers in parentheses are the % of spending by
people over 50.
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Iowa
The Longevity Economy is the sum of all economic activity in
Iowa that is supported by the consumer spending of households
headed by someone age 50 or older—both in Iowa, as well
as spending on exports from Iowa to other states and DC.
This includes the direct, indirect (supply chain), and induced
economic effects of this spending. (The induced impact involves
the ripple effects from the spending of those employed either
directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 36%
of Iowa’s population in 2015 (expected to be 36% in 2040), the
total economic contribution of the Longevity Economy accounted
for 41% of Iowa’s GDP ($72.1 billion). This supported 46% of
Iowa’s jobs (939,000), 41% of labor income ($43.6 billion), and
42% of state and local taxes ($6.2 billion). The greatest number
of jobs supported by the Longevity Economy were in education

% of population over 50

& health services (239,000), trade, transportation & utilities
(199,000), and leisure & hospitality (115,000).
This $72.1 billion impact of the Longevity Economy was driven
by $60 billion in consumer spending by over-50 households
in Iowa, or 56% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(66%), entertainment (56%), and utilities (55%).
People over 50 also make a significant contribution to Iowa’s
workforce, with 73% of people 50-64 employed, compared to
84% of people 25-49. Overall, people over 50 represent 34% of
Iowa’s workforce. Among employed people, 13% of those 50-64
are self-employed entrepreneurs, compared with 9% of those
25-49. Additionally, 39% of those 50-64 work in professional
occupations, compared to 43% of those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Iowa
Economic impact
of the Longevity Economy
State GDP

68,000

Impact

% of
Total

$72.1 billion

41%

74,000
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46%
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$43.6 billion

41%
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Employment
Labor income

Jobs impact by sector

State & local tax
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Other (60%)*
Fuel (48%)
Utilities (55%)
Education (40%)
Miscellaneous durables (53%)
Entertainment (56%)
Telecommunications (52%)
Cars & other transp equip (53%)
Miscellaneous nondurables (53%)
Personal and professional services (45%)
Food, alcohol & tobacco (51%)
Restaurants & hotels (49%)
Financial services (53%)
Trade margins & pers. transport services (54%)
Health Care (66%)
* Numbers in parentheses are the % of spending by
people over 50.
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Kansas
The Longevity Economy is the sum of all economic activity
in Kansas that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Kansas, as well as spending on exports from Kansas to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 34% of
Kansas’s population in 2015 (expected to be 33% in 2040), the
total economic contribution of the Longevity Economy accounted
for 39% of Kansas’s GDP ($59.3 billion). This supported 44%
of Kansas’s jobs (832,000), 39% of labor income ($37.5 billion),
and 43% of state and local taxes ($5.4 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (206,000), trade, transportation &
utilities (173,000), and leisure & hospitality (101,000).
This $59.3 billion impact of the Longevity Economy was driven
by $52.1 billion in consumer spending by over-50 households
in Kansas, or 54% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(64%), entertainment (54%), and utilities (54%).
People over 50 also make a significant contribution to Kansas’s
workforce, with 72% of people 50-64 employed, compared
to 81% of people 25-49. Overall, people over 50 represent
34% of Kansas’s workforce. Among employed people, 13% of
those 50-64 are self-employed entrepreneurs, compared with
8% of those 25-49. Additionally, 43% of those 50-64 work in
professional occupations, compared to 48% of those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Kansas
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$59.3 billion
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832,000

44%

$37.5 billion

39%

$5.4 billion

43%

Employment
Labor income

Jobs impact by sector

State & local tax
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56,000
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Other (58%)*
Fuel (47%)
Utilities (54%)
Education (39%)
Miscellaneous durables (52%)
Entertainment (54%)
Telecommunications (51%)
Cars & other transp equip (52%)
Miscellaneous nondurables (52%)
Personal and professional services (45%)
Food, alcohol & tobacco (50%)
Restaurants & hotels (47%)
Financial services (52%)
Trade margins & pers. transport services (53%)
Health Care (64%)
* Numbers in parentheses are the % of spending by
people over 50.
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Kentucky
The Longevity Economy is the sum of all economic activity
in Kentucky that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Kentucky, as well as spending on exports from Kentucky to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 36% of
Kentucky’s population in 2015 (expected to be 37% in 2040), the
total economic contribution of the Longevity Economy accounted
for 41% of Kentucky’s GDP ($81.6 billion). This supported 46%
of Kentucky’s jobs (1,125,000), 42% of labor income ($50.3
billion), and 40% of state and local taxes ($8 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (266,000), trade, transportation &
utilities (247,000), and leisure & hospitality (150,000).
This $81.6 billion impact of the Longevity Economy was driven
by $76.9 billion in consumer spending by over-50 households
in Kentucky, or 56% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (66%), entertainment (57%), and trade margins & personal
transport services (55%).
People over 50 also make a significant contribution to Kentucky’s
workforce, with 58% of people 50-64 employed, compared to
73% of people 25-49. Overall, people over 50 represent 32%
of Kentucky’s workforce. Among employed people, 12% of
those 50-64 are self-employed entrepreneurs, compared with
7% of those 25-49. Additionally, 39% of those 50-64 work in
professional occupations, compared to 41% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.

50–64

65+

Kentucky
Economic impact
of the Longevity Economy
State GDP

Impact
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Total

$81.6 billion

41%

89,000

1,125,000

46%

92,000

$50.3 billion

42%

$8.0 billion

40%

Employment
Labor income

Jobs impact by sector

State & local tax

77,000
86,000

150,000

Other (60%)*
Fuel (49%)
Utilities (55%)
Education (41%)
Miscellaneous durables (54%)
Entertainment (57%)
Telecommunications (53%)
Cars & other transp equip (54%)
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Food, alcohol & tobacco (52%)
Financial services (53%)
Trade margins & pers. transport services (55%)
Health Care (66%)
* Numbers in parentheses are the % of spending by
people over 50.
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Louisiana
The Longevity Economy is the sum of all economic activity
in Louisiana that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Louisiana, as well as spending on exports from Louisiana to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 34% of
Louisiana’s population in 2015 (expected to be 35% in 2040), the
total economic contribution of the Longevity Economy accounted
for 38% of Louisiana’s GDP ($93.3 billion). This supported 44% of
Louisiana’s jobs (1,166,000), 38% of labor income ($53.5 billion),
and 44% of state and local taxes ($8.7 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (311,000), trade, transportation &
utilities (239,000), and leisure & hospitality (183,000).
This $93.3 billion impact of the Longevity Economy was driven
by $77.8 billion in consumer spending by over-50 households
in Louisiana, or 55% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (64%), entertainment (55%), and utilities (54%).
People over 50 also make a significant contribution to Louisiana’s
workforce, with 60% of people 50-64 employed, compared to
73% of people 25-49. Overall, people over 50 represent 32%
of Louisiana’s workforce. Among employed people, 13% of
those 50-64 are self-employed entrepreneurs, compared with
8% of those 25-49. Additionally, 40% of those 50-64 work in
professional occupations, compared to 43% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Louisiana
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$93.3 billion
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Jobs impact by sector
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Cars & other transp equip (52%)
Miscellaneous nondurables (52%)
Personal and professional services (45%)
Food, alcohol & tobacco (50%)
Restaurants & hotels (48%)
Financial services (52%)
Trade margins & pers. transport services (53%)
Health Care (64%)
* Numbers in parentheses are the % of spending by
people over 50.
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Maine
The Longevity Economy is the sum of all economic activity in
Maine that is supported by the consumer spending of households
headed by someone age 50 or older—both in Maine, as well
as spending on exports from Maine to other states and DC.
This includes the direct, indirect (supply chain), and induced
economic effects of this spending. (The induced impact involves
the ripple effects from the spending of those employed either
directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 42%
of Maine’s population in 2015 (expected to be 45% in 2040), the
total economic contribution of the Longevity Economy accounted
for 50% of Maine’s GDP ($28.6 billion). This supported 55% of
Maine’s jobs (445,000), 51% of labor income ($18.7 billion), and
48% of state and local taxes ($3 billion). The greatest number
of jobs supported by the Longevity Economy were in education

% of population over 50

& health services (126,000), trade, transportation & utilities
(95,000), and leisure & hospitality (63,000).
This $28.6 billion impact of the Longevity Economy was driven
by $28.8 billion in consumer spending by over-50 households
in Maine, or 63% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(72%), entertainment (63%), and trade margins & personal
transport services (62%).
People over 50 also make a significant contribution to Maine’s
workforce, with 67% of people 50-64 employed, compared
to 79% of people 25-49. Overall, people over 50 represent
39% of Maine’s workforce. Among employed people, 15% of
those 50-64 are self-employed entrepreneurs, compared with
11% of those 25-49. Additionally, 45% of those 50-64 work in
professional occupations, compared to 44% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Maine
Economic impact
of the Longevity Economy
State GDP
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95,000

Other (66%)*
Fuel (56%)
Utilities (62%)
Miscellaneous durables (61%)
Education (48%)
Entertainment (63%)
Telecommunications (60%)
Cars & other transp equip (61%)
Miscellaneous nondurables (61%)
Personal and professional services (52%)
Food, alcohol & tobacco (59%)
Restaurants & hotels (56%)
Financial services (60%)
Trade margins & pers. transport services (62%)
Health Care (72%)
* Numbers in parentheses are the % of spending by
people over 50.
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Maryland
The Longevity Economy is the sum of all economic activity
in Maryland that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Maryland, as well as spending on exports from Maryland to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 35%
of Maryland’s population in 2015 (expected to be 33% in 2040),
the total economic contribution of the Longevity Economy
accounted for 37% of Maryland’s GDP ($138.2 billion). This
supported 46% of Maryland’s jobs (1,658,000), 38% of labor
income ($86.4 billion), and 38% of state and local taxes ($13.6
billion). The greatest number of jobs supported by the Longevity
Economy were in education & health services (442,000), trade,

% of population over 50

transportation & utilities (332,000), and leisure & hospitality
(224,000).
This $138.2 billion impact of the Longevity Economy was driven
by $126.2 billion in consumer spending by over-50 households
in Maryland, or 55% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (65%), entertainment (56%), and trade margins & personal
transport services (55%).
People over 50 also make a significant contribution to Maryland’s
workforce, with 72% of people 50-64 employed, compared to
81% of people 25-49. Overall, people over 50 represent 35%
of Maryland’s workforce. Among employed people, 12% of
those 50-64 are self-employed entrepreneurs, compared with
7% of those 25-49. Additionally, 53% of those 50-64 work in
professional occupations, compared to 54% of those 25-49.

Population by age
Millions
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.

50–64

65+

Maryland
Economic impact
of the Longevity Economy

Jobs impact by sector
Impact

% of
Total

$138.2 billion

37%

1,658,000

46%

Labor income

$86.4 billion

38%

State & local tax

$13.6 billion

38%

State GDP
Employment

43,000
63,000
168,000
172,000
213,000

Other (59%)*
Fuel (49%)
Utilities (55%)
Entertainment (56%)
Miscellaneous durables (53%)
Telecommunications (53%)
Education (44%)
Cars & other transp equip (54%)
Miscellaneous nondurables (54%)
Personal and professional services (46%)
Food, alcohol & tobacco (52%)
Restaurants & hotels (50%)
Financial services (52%)
Trade margins & pers. transport services (55%)
Health Care (65%)
* Numbers in parentheses are the % of spending by
people over 50.
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Massachusetts
The Longevity Economy is the sum of all economic activity in
Massachusetts that is supported by the consumer spending
of households headed by someone age 50 or older—both
in Massachusetts, as well as spending on exports from
Massachusetts to other states and DC. This includes the direct,
indirect (supply chain), and induced economic effects of this
spending. (The induced impact involves the ripple effects from
the spending of those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 36%
of Massachusetts’s population in 2015 (expected to be 35% in
2040), the total economic contribution of the Longevity Economy
accounted for 45% of Massachusetts’s GDP ($221.0 billion).
This supported 54% of Massachusetts’s jobs (2,441,000), 48%
of labor income ($155.5 billion), and 42% of state and local
taxes ($16.1 billion). The greatest number of jobs supported
by the Longevity Economy were in education & health services

% of population over 50

(791,000), trade, transportation & utilities (436,000), and leisure
& hospitality (329,000).
This $221.0 billion impact of the Longevity Economy was driven
by $148.3 billion in consumer spending by over-50 households in
Massachusetts, or 57% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (66%), entertainment (56%), and trade margins & personal
transport services (56%).
People over 50 also make a significant contribution to
Massachusetts’s workforce, with 72% of people 50-64 employed,
compared to 81% of people 25-49. Overall, people over 50
represent 35% of Massachusetts’s workforce. Among employed
people, 12% of those 50-64 are self-employed entrepreneurs,
compared with 7% of those 25-49. Additionally, 51% of those
50-64 work in professional occupations, compared to 54% of
those 25-49.

Population by age
Millions
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Massachusetts
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$221.0 billion

45%

2,441,000

54%

$155.5 billion

48%

$16.1 billion

42%

Employment
Labor income

Jobs impact by sector
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436,000

Other (60%)*
Fuel (50%)
Utilities (56%)
Entertainment (56%)
Miscellaneous durables (54%)
Education (44%)
Telecommunications (54%)
Cars & other transp equip (54%)
Miscellaneous nondurables (55%)
Personal and professional services (47%)
Food, alcohol & tobacco (53%)
Restaurants & hotels (51%)
Financial services (53%)
Trade margins & pers. transport services (56%)
Health Care (66%)
* Numbers in parentheses are the % of spending by
people over 50.
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Michigan
The Longevity Economy is the sum of all economic activity
in Michigan that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Michigan, as well as spending on exports from Michigan to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 37%
of Michigan’s population in 2015 (expected to be 37% in 2040),
the total economic contribution of the Longevity Economy
accounted for 44% of Michigan’s GDP ($209.4 billion). This
supported 51% of Michigan’s jobs (2,824,000), 45% of labor
income ($135.4 billion), and 46% of state and local taxes ($20
billion). The greatest number of jobs supported by the Longevity

% of population over 50

Economy were in education & health services (733,000), trade,
transportation & utilities (555,000), and leisure & hospitality
(360,000).
This $209.4 billion impact of the Longevity Economy was driven
by $184.5 billion in consumer spending by over-50 households
in Michigan, or 57% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (67%), entertainment (58%), and utilities (57%).
People over 50 also make a significant contribution to Michigan’s
workforce, with 61% of people 50-64 employed, compared to
77% of people 25-49. Overall, people over 50 represent 33%
of Michigan’s workforce. Among employed people, 11% of
those 50-64 are self-employed entrepreneurs, compared with
7% of those 25-49. Additionally, 42% of those 50-64 work in
professional occupations, compared to 44% of those 25-49.

Population by age
Millions
12.0

9.0

15.8%

16.6%

20.4%

19.6%

21.2%

20.7%

17.3%

17.5%

30.7%

31.0%

31.3%

31.5%

32.2%

31.7%

31.0%

31.4%

2015

2020

2030

2040

6.0

3.0
25%–35%
35%–45%
45%–55%
55%–65%

0.0

0–24

25–49

Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Michigan
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$209.4 billion

44%

2,824,000

51%

$135.4 billion

45%

$20.0 billion

46%

Employment
Labor income

Jobs impact by sector

State & local tax

117,000
182,000
253,000
273,000
352,000

Other (61%)*
Fuel (50%)
Utilities (57%)
Education (43%)
Miscellaneous durables (55%)
Entertainment (58%)
Telecommunications (54%)
Cars & other transp equip (55%)
Miscellaneous nondurables (55%)
Personal and professional services (48%)
Food, alcohol & tobacco (53%)
Restaurants & hotels (51%)
Financial services (54%)
Trade margins & pers. transport services (56%)
Health Care (67%)
* Numbers in parentheses are the % of spending by
people over 50.
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Minnesota
The Longevity Economy is the sum of all economic activity
in Minnesota that is supported by the consumer spending
of households headed by someone age 50 or older—both in
Minnesota, as well as spending on exports from Minnesota to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 35% of
Minnesota’s population in 2015 (expected to be 35% in 2040),
the total economic contribution of the Longevity Economy
accounted for 46% of Minnesota’s GDP ($160.3 billion). This
supported 53% of Minnesota’s jobs (1,922,000), 48% of labor
income ($102.2 billion), and 48% of state and local taxes ($15.7
billion). The greatest number of jobs supported by the Longevity

% of population over 50

Economy were in education & health services (519,000), trade,
transportation & utilities (379,000), and leisure & hospitality
(230,000).
This $160.3 billion impact of the Longevity Economy was driven
by $108.6 billion in consumer spending by over-50 households
in Minnesota, or 54% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (64%), utilities (54%), and entertainment (54%).
People over 50 also make a significant contribution to Minnesota’s
workforce, with 75% of people 50-64 employed, compared to
85% of people 25-49. Overall, people over 50 represent 34%
of Minnesota’s workforce. Among employed people, 13% of
those 50-64 are self-employed entrepreneurs, compared with
8% of those 25-49. Additionally, 46% of those 50-64 work in
professional occupations, compared to 49% of those 25-49.

Population by age
Millions
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Minnesota
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$160.3 billion

46%

1,922,000

53%

$102.2 billion

48%

$15.7 billion

48%

Employment
Labor income

Jobs impact by sector

State & local tax

110,000
112,000

194,000

230,000

Other (58%)*
Fuel (47%)
Utilities (54%)
Miscellaneous durables (52%)
Entertainment (54%)
Education (41%)
Telecommunications (51%)
Cars & other transp equip (52%)
Miscellaneous nondurables (52%)
Personal and professional services (44%)
Food, alcohol & tobacco (50%)
Restaurants & hotels (48%)
Financial services (52%)
Trade margins & pers. transport services (53%)
Health Care (64%)
* Numbers in parentheses are the % of spending by
people over 50.
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Mississippi
The Longevity Economy is the sum of all economic activity
in Mississippi that is supported by the consumer spending
of households headed by someone age 50 or older—both in
Mississippi, as well as spending on exports from Mississippi to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 34% of
Mississippi’s population in 2015 (expected to be 36% in 2040),
the total economic contribution of the Longevity Economy
accounted for 39% of Mississippi’s GDP ($43.0 billion). This
supported 44% of Mississippi’s jobs (671,000), 39% of labor
income ($25.9 billion), and 43% of state and local taxes ($4.9
billion). The greatest number of jobs supported by the Longevity

% of population over 50

Economy were in education & health services (158,000), trade,
transportation & utilities (149,000), and leisure & hospitality
(99,000).
This $43.0 billion impact of the Longevity Economy was driven
by $46.7 billion in consumer spending by over-50 households
in Mississippi, or 55% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (65%), entertainment (56%), and utilities (55%).
People over 50 also make a significant contribution to Mississippi’s
workforce, with 56% of people 50-64 employed, compared to
71% of people 25-49. Overall, people over 50 represent 32%
of Mississippi’s workforce. Among employed people, 10% of
those 50-64 are self-employed entrepreneurs, compared with
7% of those 25-49. Additionally, 38% of those 50-64 work in
professional occupations, compared to 38% of those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Mississippi
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$43.0 billion

39%

671,000

44%

$25.9 billion

39%

$4.9 billion

43%

Employment
Labor income

Jobs impact by sector

State & local tax

46,000
48,000

55,000
66,000

Other (59%)*
Fuel (48%)
Utilities (55%)
Education (41%)
Miscellaneous durables (53%)
Entertainment (56%)
Telecommunications (52%)
Cars & other transp equip (53%)
Miscellaneous nondurables (53%)
Personal and professional services (44%)
Restaurants & hotels (48%)
Food, alcohol & tobacco (51%)
Financial services (52%)
Trade margins & pers. transport services (54%)
Health Care (65%)
* Numbers in parentheses are the % of spending by
people over 50.
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Missouri
The Longevity Economy is the sum of all economic activity
in Missouri that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Missouri, as well as spending on exports from Missouri to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 36% of
Missouri’s population in 2015 (expected to be 37% in 2040), the
total economic contribution of the Longevity Economy accounted
for 46% of Missouri’s GDP ($137.5 billion). This supported 51% of
Missouri’s jobs (1,831,000), 46% of labor income ($85.6 billion),
and 46% of state and local taxes ($11.2 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (467,000), trade, transportation &
utilities (386,000), and leisure & hospitality (247,000).
This $137.5 billion impact of the Longevity Economy was driven
by $111.1 billion in consumer spending by over-50 households
in Missouri, or 56% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(66%), entertainment (57%), and utilities (56%).
People over 50 also make a significant contribution to Missouri’s
workforce, with 66% of people 50-64 employed, compared to
79% of people 25-49. Overall, people over 50 represent 33%
of Missouri’s workforce. Among employed people, 12% of
those 50-64 are self-employed entrepreneurs, compared with
8% of those 25-49. Additionally, 42% of those 50-64 work in
professional occupations, compared to 45% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Missouri
Economic impact
of the Longevity Economy

Jobs impact by sector
Impact

% of
Total

$137.5 billion

46%

1,831,000

51%

Labor income

$85.6 billion

46%

State & local tax

$11.2 billion

46%

State GDP
Employment

98,000
113,000
132,000
178,000
210,000

Other (60%)*
Fuel (49%)
Utilities (56%)
Education (41%)
Miscellaneous durables (54%)
Entertainment (57%)
Telecommunications (53%)
Cars & other transp equip (54%)
Miscellaneous nondurables (54%)
Personal and professional services (47%)
Food, alcohol & tobacco (52%)
Restaurants & hotels (49%)
Financial services (54%)
Trade margins & pers. transport services (55%)
Health Care (66%)
* Numbers in parentheses are the % of spending by
people over 50.
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Montana
The Longevity Economy is the sum of all economic activity
in Montana that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Montana, as well as spending on exports from Montana to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 39% of
Montana’s population in 2015 (expected to be 40% in 2040), the
total economic contribution of the Longevity Economy accounted
for 42% of Montana’s GDP ($19.6 billion). This supported 50%
of Montana’s jobs (325,000), 45% of labor income ($12.7 billion),
and 35% of state and local taxes ($1.6 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (73,000), trade, transportation &
utilities (67,000), and leisure & hospitality (55,000).
This $19.6 billion impact of the Longevity Economy was driven
by $19.8 billion in consumer spending by over-50 households in
Montana, or 58% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(68%), entertainment (59%), and utilities (58%).
People over 50 also make a significant contribution to Montana’s
workforce, with 68% of people 50-64 employed, compared to
81% of people 25-49. Overall, people over 50 represent 37%
of Montana’s workforce. Among employed people, 21% of
those 50-64 are self-employed entrepreneurs, compared with
12% of those 25-49. Additionally, 43% of those 50-64 work in
professional occupations, compared to 47% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Montana
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$19.6 billion

42%

325,000

50%

$12.7 billion

45%

$1.6 billion

35%

Employment
Labor income

Jobs impact by sector

State & local tax

20,000
24,000
28,000
28,000

55,000

Other (62%)*
Fuel (51%)
Utilities (58%)
Education (41%)
Miscellaneous durables (56%)
Entertainment (59%)
Telecommunications (55%)
Cars & other transp equip (56%)
Miscellaneous nondurables (56%)
Personal and professional services (49%)
Restaurants & hotels (51%)
Food, alcohol & tobacco (54%)
Financial services (56%)
Trade margins & pers. transport services (57%)
Health Care (68%)
* Numbers in parentheses are the % of spending by
people over 50.
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Nebraska
The Longevity Economy is the sum of all economic activity
in Nebraska that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Nebraska, as well as spending on exports from Nebraska to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 34% of
Nebraska’s population in 2015 (expected to be 34% in 2040), the
total economic contribution of the Longevity Economy accounted
for 42% of Nebraska’s GDP ($48.9 billion). This supported 45%
of Nebraska’s jobs (580,000), 42% of labor income ($29.1 billion),
and 42% of state and local taxes ($3.5 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (142,000), trade, transportation &
utilities (126,000), and leisure & hospitality (70,000).
This $48.9 billion impact of the Longevity Economy was driven
by $34 billion in consumer spending by over-50 households in
Nebraska, or 53% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(63%), entertainment (53%), and utilities (52%).
People over 50 also make a significant contribution to Nebraska’s
workforce, with 76% of people 50-64 employed, compared to
85% of people 25-49. Overall, people over 50 represent 34%
of Nebraska’s workforce. Among employed people, 14% of
those 50-64 are self-employed entrepreneurs, compared with
8% of those 25-49. Additionally, 42% of those 50-64 work in
professional occupations, compared to 44% of those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Nebraska
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$48.9 billion

42%

580,000

45%

$29.1 billion

42%

$3.5 billion

42%

Employment
Labor income

Jobs impact by sector

State & local tax

39,000
40,000
47,000
57,000

53%

$3

70,000

Other (57%)*
Fuel (45%)
Utilities (52%)
Education (36%)
Miscellaneous durables (50%)
Entertainment (53%)
Telecommunications (49%)
Cars & other transp equip (50%)
Miscellaneous nondurables (50%)
Personal and professional services (42%)
Food, alcohol & tobacco (48%)
Restaurants & hotels (46%)
Financial services (50%)
Trade margins & pers. transport services (51%)
Health Care (63%)
* Numbers in parentheses are the % of spending by
people over 50.
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Nevada
The Longevity Economy is the sum of all economic activity
in Nevada that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Nevada, as well as spending on exports from Nevada to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 34% of
Nevada’s population in 2015 (expected to be 30% in 2040), the
total economic contribution of the Longevity Economy accounted
for 49% of Nevada’s GDP ($69.3 billion). This supported 54% of
Nevada’s jobs (883,000), 49% of labor income ($40.2 billion), and
58% of state and local taxes ($7.5 billion). The greatest number
of jobs supported by the Longevity Economy were in leisure &

% of population over 50

hospitality (256,000), trade, transportation & utilities (175,000),
and education & health services (133,000).
This $69.3 billion impact of the Longevity Economy was driven
by $47.1 billion in consumer spending by over-50 households in
Nevada, or 53% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(63%), entertainment (53%), and utilities (52%).
People over 50 also make a significant contribution to Nevada’s
workforce, with 62% of people 50-64 employed, compared
to 76% of people 25-49. Overall, people over 50 represent
31% of Nevada’s workforce. Among employed people, 12% of
those 50-64 are self-employed entrepreneurs, compared with
7% of those 25-49. Additionally, 35% of those 50-64 work in
professional occupations, compared to 33% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Nevada
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$69.3 billion

49%

883,000

54%

$40.2 billion

49%

Employment
Labor income

Jobs impact by sector

State & local tax

$7.5 billion

19,000
37,000
52,000
256,000
103,000
108,000
133,000

58%

Other (57%)*
Fuel (46%)
Utilities (52%)
Education (39%)
Miscellaneous durables (51%)
Entertainment (53%)
Telecommunications (49%)
Cars & other transp equip (50%)
Personal and professional services (44%)
Miscellaneous nondurables (51%)
Food, alcohol & tobacco (49%)
Restaurants & hotels (46%)
Financial services (50%)
Trade margins & pers. transport services (52%)
Health Care (63%)
* Numbers in parentheses are the % of spending by
people over 50.
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New Hampshire
The Longevity Economy is the sum of all economic activity in
New Hampshire that is supported by the consumer spending of
households headed by someone age 50 or older—both in New
Hampshire, as well as spending on exports from New Hampshire
to other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 40%
of New Hampshire’s population in 2015 (expected to be 41%
in 2040), the total economic contribution of the Longevity
Economy accounted for 47% of New Hampshire’s GDP ($34.3
billion). This supported 53% of New Hampshire’s jobs (454,000),
48% of labor income ($23.6 billion), and 46% of state and local
taxes ($2.4 billion). The greatest number of jobs supported by
the Longevity Economy were in education & health services

% of population over 50

(116,000), trade, transportation & utilities (105,000), and leisure
& hospitality (65,000).
This $34.3 billion impact of the Longevity Economy was driven
by $30.6 billion in consumer spending by over-50 households
in New Hampshire, or 60% of total comparable consumer
spending. The categories where Longevity Economy spending
accounted for the largest share of total consumer spending
were health care (69%), entertainment (60%), and utilities (59%).
People over 50 also make a significant contribution to New
Hampshire’s workforce, with 76% of people 50-64 employed,
compared to 83% of people 25-49. Overall, people over 50
represent 39% of New Hampshire’s workforce. Among employed
people, 14% of those 50-64 are self-employed entrepreneurs,
compared with 7% of those 25-49. Additionally, 48% of those
50-64 work in professional occupations, compared to 50% of
those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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New Hampshire
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$34.3 billion

47%

454,000

53%

$23.6 billion

48%

$2.4 billion

46%

Employment
Labor income

Jobs impact by sector

State & local tax

20,000
21,000
33,000
46,000
49,000

105,000
65,000

Other (63%)*
Fuel (53%)
Utilities (59%)
Entertainment (60%)
Miscellaneous durables (58%)
Education (46%)
Telecommunications (57%)
Cars & other transp equip (58%)
Miscellaneous nondurables (58%)
Personal and professional services (50%)
Food, alcohol & tobacco (56%)
Restaurants & hotels (54%)
Financial services (57%)
Trade margins & pers. transport services (59%)
Health Care (69%)
* Numbers in parentheses are the % of spending by
people over 50.
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New Jersey
The Longevity Economy is the sum of all economic activity in
New Jersey that is supported by the consumer spending of
households headed by someone age 50 or older—both in New
Jersey, as well as spending on exports from New Jersey to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 36%
of New Jersey’s population in 2015 (expected to be 34% in
2040), the total economic contribution of the Longevity Economy
accounted for 48% of New Jersey’s GDP ($270.4 billion). This
supported 54% of New Jersey’s jobs (2,830,000), 49% of labor
income ($175.1 billion), and 47% of state and local taxes ($27.3
billion). The greatest number of jobs supported by the Longevity
Economy were in education & health services (691,000), trade,

% of population over 50

transportation & utilities (636,000), and professional & business
services (377,000).
This $270.4 billion impact of the Longevity Economy was driven
by $188.9 billion in consumer spending by over-50 households
in New Jersey, or 57% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (66%), entertainment (57%), and utilities (57%).
People over 50 also make a significant contribution to New
Jersey’s workforce, with 71% of people 50-64 employed,
compared to 79% of people 25-49. Overall, people over 50
represent 36% of New Jersey’s workforce. Among employed
people, 12% of those 50-64 are self-employed entrepreneurs,
compared with 7% of those 25-49. Additionally, 47% of those
50-64 work in professional occupations, compared to 50% of
those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.

50–64

65+

New Jersey
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$270.4 billion

48%

2,830,000

54%

$175.1 billion

49%

$27.3 billion

47%

Employment
Labor income

Jobs impact by sector

State & local tax

101,000
106,000
691,000
241,000
331,000
347,000
377,000

Other (60%)*
Fuel (51%)
Utilities (57%)
Entertainment (57%)
Miscellaneous durables (55%)
Telecommunications (54%)
Education (45%)
Cars & other transp equip (55%)
Miscellaneous nondurables (55%)
Personal and professional services (47%)
Food, alcohol & tobacco (53%)
Restaurants & hotels (51%)
Financial services (53%)
Trade margins & pers. transport services (56%)
Health Care (66%)
* Numbers in parentheses are the % of spending by
people over 50.
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New Mexico
The Longevity Economy is the sum of all economic activity in
New Mexico that is supported by the consumer spending of
households headed by someone age 50 or older—both in New
Mexico, as well as spending on exports from New Mexico to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 35%
of New Mexico’s population in 2015 (expected to be 38% in
2040), the total economic contribution of the Longevity Economy
accounted for 35% of New Mexico’s GDP ($33.4 billion). This
supported 45% of New Mexico’s jobs (487,000), 37% of labor
income ($19.7 billion), and 42% of state and local taxes ($3.6
billion). The greatest number of jobs supported by the Longevity
Economy were in education & health services (132,000), trade,

% of population over 50

transportation & utilities (101,000), and leisure & hospitality
(77,000).
This $33.4 billion impact of the Longevity Economy was driven
by $36 billion in consumer spending by over-50 households in
New Mexico, or 58% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (67%), entertainment (59%), and utilities (58%).
People over 50 also make a significant contribution to New
Mexico’s workforce, with 62% of people 50-64 employed,
compared to 71% of people 25-49. Overall, people over 50
represent 34% of New Mexico’s workforce. Among employed
people, 16% of those 50-64 are self-employed entrepreneurs,
compared with 8% of those 25-49. Additionally, 43% of those
50-64 work in professional occupations, compared to 44% of
those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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New Mexico
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$33.4 billion

35%

487,000

45%

$19.7 billion

37%

$3.6 billion

42%

Employment
Labor income

Jobs impact by sector

State & local tax

101,000
106,000
691,000
241,000
331,000
347,000
377,000

Other (62%)*
Fuel (51%)
Utilities (58%)
Education (43%)
Miscellaneous durables (56%)
Entertainment (59%)
Telecommunications (55%)
Cars & other transp equip (56%)
Miscellaneous nondurables (56%)
Personal and professional services (48%)
Restaurants & hotels (51%)
Food, alcohol & tobacco (54%)
Financial services (55%)
Trade margins & pers. transport services (57%)
Health Care (67%)
* Numbers in parentheses are the % of spending by
people over 50.
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New York
The Longevity Economy is the sum of all economic activity
in New York that is supported by the consumer spending of
households headed by someone age 50 or older—both in New
York, as well as spending on exports from New York to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 35%
of New York’s population in 2015 (expected to be 35% in 2040),
the total economic contribution of the Longevity Economy
accounted for 50% of New York’s GDP ($704.4 billion). This
supported 55% of New York’s jobs (6,638,000), 51% of labor
income ($456.6 billion), and 47% of state and local taxes ($75.2
billion). The greatest number of jobs supported by the Longevity

% of population over 50

Economy were in education & health services (1,899,000), trade,
transportation & utilities (1,248,000), and leisure & hospitality
(838,000).
This $704.4 billion impact of the Longevity Economy was driven
by $391.1 billion in consumer spending by over-50 households
in New York, or 56% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (66%), utilities (56%), and entertainment (56%).
People over 50 also make a significant contribution to New York’s
workforce, with 67% of people 50-64 employed, compared to
78% of people 25-49. Overall, people over 50 represent 34%
of New York’s workforce. Among employed people, 13% of
those 50-64 are self-employed entrepreneurs, compared with
9% of those 25-49. Additionally, 47% of those 50-64 work in
professional occupations, compared to 49% of those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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New York
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$704.4 billion

50%

6,638,000

55%

$456.6 billion

51%

$75.2 billion

47%

Employment
Labor income

Jobs impact by sector

State & local tax

181,000
315,000
1,899,000
583,000
739,000
837,000
838,000

Other (60%)*
Fuel (49%)
Utilities (56%)
Entertainment (56%)
Miscellaneous durables (54%)
Education (44%)
Telecommunications (53%)
Cars & other transp equip (54%)
Miscellaneous nondurables (54%)
Personal and professional services (45%)
Food, alcohol & tobacco (52%)
Restaurants & hotels (50%)
Financial services (53%)
Trade margins & pers. transport services (55%)
Health Care (66%)
* Numbers in parentheses are the % of spending by
people over 50.
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North Carolina
The Longevity Economy is the sum of all economic activity in
North Carolina that is supported by the consumer spending of
households headed by someone age 50 or older—both in North
Carolina, as well as spending on exports from North Carolina to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 35%
of North Carolina’s population in 2015 (expected to be 35% in
2040), the total economic contribution of the Longevity Economy
accounted for 43% of North Carolina’s GDP ($217.5 billion).
This supported 47% of North Carolina’s jobs (2,651,000), 42%
of labor income ($123.3 billion), and 43% of state and local
taxes ($19 billion). The greatest number of jobs supported by
the Longevity Economy were in education & health services

% of population over 50

(613,000), trade, transportation & utilities (544,000), and leisure
& hospitality (374,000).
This $217.5 billion impact of the Longevity Economy was driven
by $173 billion in consumer spending by over-50 households in
North Carolina, or 55% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (64%), entertainment (55%), and utilities (54%).
People over 50 also make a significant contribution to North
Carolina’s workforce, with 64% of people 50-64 employed,
compared to 77% of people 25-49. Overall, people over 50
represent 32% of North Carolina’s workforce. Among employed
people, 12% of those 50-64 are self-employed entrepreneurs,
compared with 8% of those 25-49. Additionally, 44% of those
50-64 work in professional occupations, compared to 45% of
those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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North Carolina
Economic impact
of the Longevity Economy

Jobs impact by sector
Impact

State GDP

$217.5 billion

43%

2,651,000

47%

$123.3 billion

42%

$19.0 billion

43%

Employment
Labor income
State & local tax

123,000
182,000

% of
Total

220,000
257,000

374,000

Other (58%)*
Fuel (47%)
Utilities (54%)
Education (40%)
Miscellaneous durables (52%)
Entertainment (55%)
Telecommunications (51%)
Cars & other transp equip (52%)
Miscellaneous nondurables (52%)
Personal and professional services (45%)
Food, alcohol & tobacco (50%)
Restaurants & hotels (48%)
Financial services (51%)
Trade margins & pers. transport services (53%)
Health Care (64%)
* Numbers in parentheses are the % of spending by
people over 50.
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North Dakota
The Longevity Economy is the sum of all economic activity in
North Dakota that is supported by the consumer spending of
households headed by someone age 50 or older—both in North
Dakota, as well as spending on exports from North Dakota to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 33%
of North Dakota’s population in 2015 (expected to be 37%
in 2040), the total economic contribution of the Longevity
Economy accounted for 36% of North Dakota’s GDP ($20.1
billion). This supported 42% of North Dakota’s jobs (248,000),
37% of labor income ($12.4 billion), and 29% of state and local
taxes ($1.3 billion). The greatest number of jobs supported by
the Longevity Economy were in education & health services

% of population over 50

(61,000), trade, transportation & utilities (58,000), and leisure
& hospitality (30,000).
This $20.1 billion impact of the Longevity Economy was driven
by $14.2 billion in consumer spending by over-50 households in
North Dakota, or 51% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (61%), entertainment (50%), and utilities (50%).
People over 50 also make a significant contribution to North
Dakota’s workforce, with 74% of people 50-64 employed,
compared to 86% of people 25-49. Overall, people over 50
represent 31% of North Dakota’s workforce. Among employed
people, 17% of those 50-64 are self-employed entrepreneurs,
compared with 10% of those 25-49. Additionally, 42% of those
50-64 work in professional occupations, compared to 42% of
those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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North Dakota
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$20.1 billion

36%

248,000

42%

$12.4 billion

37%

$1.3 billion

29%

Employment
Labor income

Jobs impact by sector

State & local tax

16,000
18,000

20,000
27,000

Other (56%)*
Fuel (43%)
Utilities (50%)
Education (33%)
Miscellaneous durables (47%)
Entertainment (50%)
Telecommunications (47%)
Cars & other transp equip (47%)
Miscellaneous nondurables (48%)
Personal and professional services (41%)
Food, alcohol & tobacco (46%)
Restaurants & hotels (43%)
Financial services (49%)
Trade margins & pers. transport services (49%)
Health Care (61%)
* Numbers in parentheses are the % of spending by
people over 50.
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Ohio
The Longevity Economy is the sum of all economic activity in
Ohio that is supported by the consumer spending of households
headed by someone age 50 or older—both in Ohio, as well
as spending on exports from Ohio to other states and DC.
This includes the direct, indirect (supply chain), and induced
economic effects of this spending. (The induced impact involves
the ripple effects from the spending of those employed either
directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 37%
of Ohio’s population in 2015 (expected to be 37% in 2040), the
total economic contribution of the Longevity Economy accounted
for 45% of Ohio’s GDP ($276.5 billion). This supported 52% of
Ohio’s jobs (3,550,000), 46% of labor income ($167.8 billion),
and 45% of state and local taxes ($24.2 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (968,000), trade, transportation &
utilities (711,000), and leisure & hospitality (465,000).
This $276.5 billion impact of the Longevity Economy was driven
by $218.9 billion in consumer spending by over-50 households
in Ohio, or 57% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(66%), entertainment (57%), and utilities (56%).
People over 50 also make a significant contribution to Ohio’s
workforce, with 66% of people 50-64 employed, compared to
78% of people 25-49. Overall, people over 50 represent 35% of
Ohio’s workforce. Among employed people, 11% of those 50-64
are self-employed entrepreneurs, compared with 6% of those
25-49. Additionally, 41% of those 50-64 work in professional
occupations, compared to 45% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Ohio
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$276.5 billion

45%

3,550,000

52%

$167.8 billion

46%

$24.2 billion

45%

Employment
Labor income

Jobs impact by sector

State & local tax

145,000
223,000
306,000
320,000
412,000

Other (60%)*
Fuel (50%)
Utilities (56%)
Education (42%)
Miscellaneous durables (54%)
Entertainment (57%)
Telecommunications (53%)
Cars & other transp equip (54%)
Miscellaneous nondurables (54%)
Personal and professional services (47%)
Food, alcohol & tobacco (52%)
Restaurants & hotels (50%)
Financial services (54%)
Trade margins & pers. transport services (55%)
Health Care (66%)
* Numbers in parentheses are the % of spending by
people over 50.
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Oklahoma
The Longevity Economy is the sum of all economic activity
in Oklahoma that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Oklahoma, as well as spending on exports from Oklahoma to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 34% of
Oklahoma’s population in 2015 (expected to be 34% in 2040),
the total economic contribution of the Longevity Economy
accounted for 39% of Oklahoma’s GDP ($74.3 billion). This
supported 45% of Oklahoma’s jobs (1,017,000), 40% of labor
income ($49 billion), and 38% of state and local taxes ($6.1
billion). The greatest number of jobs supported by the Longevity
Economy were in education & health services (218,000), trade,

% of population over 50

transportation & utilities (205,000), and leisure & hospitality
(128,000).
This $74.3 billion impact of the Longevity Economy was driven
by $66.1 billion in consumer spending by over-50 households
in Oklahoma, or 55% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (64%), entertainment (55%), and trade margins & personal
transport services (54%).
People over 50 also make a significant contribution to Oklahoma’s
workforce, with 63% of people 50-64 employed, compared to
75% of people 25-49. Overall, people over 50 represent 32%
of Oklahoma’s workforce. Among employed people, 14% of
those 50-64 are self-employed entrepreneurs, compared with
8% of those 25-49. Additionally, 42% of those 50-64 work in
professional occupations, compared to 42% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Oklahoma
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$74.3 billion

39%

1,017,000

45%

$49.0 billion

40%
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Financial services (52%)
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Health Care (64%)
* Numbers in parentheses are the % of spending by
people over 50.
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Oregon
The Longevity Economy is the sum of all economic activity
in Oregon that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Oregon, as well as spending on exports from Oregon to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 36% of
Oregon’s population in 2015 (expected to be 36% in 2040), the
total economic contribution of the Longevity Economy accounted
for 42% of Oregon’s GDP ($88.8 billion). This supported 51% of
Oregon’s jobs (1,211,000), 46% of labor income ($56.8 billion),
and 36% of state and local taxes ($6.5 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (287,000), trade, transportation &
utilities (242,000), and leisure & hospitality (169,000).
This $88.8 billion impact of the Longevity Economy was driven
by $74.6 billion in consumer spending by over-50 households
in Oregon, or 56% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(66%), entertainment (57%), and utilities (56%).
People over 50 also make a significant contribution to Oregon’s
workforce, with 63% of people 50-64 employed, compared
to 78% of people 25-49. Overall, people over 50 represent
32% of Oregon’s workforce. Among employed people, 16% of
those 50-64 are self-employed entrepreneurs, compared with
10% of those 25-49. Additionally, 44% of those 50-64 work in
professional occupations, compared to 45% of those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Oregon
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$88.8 billion

42%

1,211,000

51%

$56.8 billion

46%

$6.5 billion

36%

Employment
Labor income

Jobs impact by sector

State & local tax

69,000
90,000
105,000
110,000

169,000

Other (60%)*
Fuel (49%)
Utilities (56%)
Education (41%)
Miscellaneous durables (54%)
Entertainment (57%)
Telecommunications (53%)
Cars & other transp equip (54%)
Miscellaneous nondurables (54%)
Personal and professional services (46%)
Food, alcohol & tobacco (52%)
Restaurants & hotels (50%)
Financial services (53%)
Trade margins & pers. transport services (55%)
Health Care (66%)
* Numbers in parentheses are the % of spending by
people over 50.
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Pennsylvania
The Longevity Economy is the sum of all economic activity
in Pennsylvania that is supported by the consumer spending
of households headed by someone age 50 or older—both in
Pennsylvania, as well as spending on exports from Pennsylvania
to other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 38%
of Pennsylvania’s population in 2015 (expected to be 38% in
2040), the total economic contribution of the Longevity Economy
accounted for 51% of Pennsylvania’s GDP ($356.2 billion).
This supported 58% of Pennsylvania’s jobs (4,362,000), 52%
of labor income ($238.5 billion), and 48% of state and local
taxes ($29.8 billion). The greatest number of jobs supported
by the Longevity Economy were in education & health services

% of population over 50

(1,257,000), trade, transportation & utilities (885,000), and leisure
& hospitality (528,000).
This $356.2 billion impact of the Longevity Economy was driven
by $259.6 billion in consumer spending by over-50 households in
Pennsylvania, or 59% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (69%), utilities (59%), and entertainment (59%).
People over 50 also make a significant contribution to
Pennsylvania’s workforce, with 68% of people 50-64 employed,
compared to 78% of people 25-49. Overall, people over 50
represent 36% of Pennsylvania’s workforce. Among employed
people, 11% of those 50-64 are self-employed entrepreneurs,
compared with 7% of those 25-49. Additionally, 42% of those
50-64 work in professional occupations, compared to 47% of
those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Pennsylvania
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$356.2 billion

51%

4,362,000

58%

$238.5 billion

52%

$29.8 billion

48%

Employment
Labor income

Jobs impact by sector

State & local tax

193,000
208,000
400,000
1,257,000
407,000
483,000
528,000

Other (63%)*
Fuel (52%)
Utilities (59%)
Entertainment (59%)
Miscellaneous durables (57%)
Education (45%)
Telecommunications (56%)
Cars & other transp equip (57%)
Miscellaneous nondurables (57%)
Personal and professional services (49%)
Food, alcohol & tobacco (55%)
Restaurants & hotels (53%)
Financial services (56%)
Trade margins & pers. transport services (58%)
Health Care (69%)
* Numbers in parentheses are the % of spending by
people over 50.
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Rhode Island
The Longevity Economy is the sum of all economic activity in
Rhode Island that is supported by the consumer spending of
households headed by someone age 50 or older—both in Rhode
Island, as well as spending on exports from Rhode Island to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 37%
of Rhode Island’s population in 2015 (expected to be 37%
in 2040), the total economic contribution of the Longevity
Economy accounted for 48% of Rhode Island’s GDP ($27.8
billion). This supported 56% of Rhode Island’s jobs (343,000),
50% of labor income ($18 billion), and 49% of state and local
taxes ($2.6 billion). The greatest number of jobs supported by
the Longevity Economy were in education & health services

% of population over 50

(104,000), trade, transportation & utilities (59,000), and leisure
& hospitality (51,000).
This $27.8 billion impact of the Longevity Economy was driven
by $22.1 billion in consumer spending by over-50 households in
Rhode Island, or 58% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (68%), utilities (58%), and entertainment (58%).
People over 50 also make a significant contribution to Rhode
Island’s workforce, with 71% of people 50-64 employed,
compared to 79% of people 25-49. Overall, people over 50
represent 36% of Rhode Island’s workforce. Among employed
people, 12% of those 50-64 are self-employed entrepreneurs,
compared with 5% of those 25-49. Additionally, 46% of those
50-64 work in professional occupations, compared to 47% of
those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Rhode Island
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$27.8 billion

48%

343,000
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59,000

Other (62%)*
Fuel (51%)
Utilities (58%)
Entertainment (58%)
Miscellaneous durables (56%)
Education (44%)
Telecommunications (55%)
Cars & other transp equip (56%)
Miscellaneous nondurables (56%)
Personal and professional services (48%)
Food, alcohol & tobacco (54%)
Restaurants & hotels (52%)
Financial services (55%)
Trade margins & pers. transport services (57%)
Health Care (68%)
* Numbers in parentheses are the % of spending by
people over 50.
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South Carolina
The Longevity Economy is the sum of all economic activity in
South Carolina that is supported by the consumer spending of
households headed by someone age 50 or older—both in South
Carolina, as well as spending on exports from South Carolina
to other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 36%
of South Carolina’s population in 2015 (expected to be 38% in
2040), the total economic contribution of the Longevity Economy
accounted for 41% of South Carolina’s GDP ($83.2 billion). This
supported 46% of South Carolina’s jobs (1,198,000), 41% of
labor income ($50.4 billion), and 43% of state and local taxes
($8.3 billion). The greatest number of jobs supported by the
Longevity Economy were in trade, transportation & utilities

% of population over 50

(260,000), education & health services (258,000), and leisure &
hospitality (194,000).
This $83.2 billion impact of the Longevity Economy was driven
by $86 billion in consumer spending by over-50 households in
South Carolina, or 57% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (67%), entertainment (58%), and utilities (57%).
People over 50 also make a significant contribution to South
Carolina’s workforce, with 60% of people 50-64 employed,
compared to 76% of people 25-49. Overall, people over 50
represent 33% of South Carolina’s workforce. Among employed
people, 11% of those 50-64 are self-employed entrepreneurs,
compared with 7% of those 25-49. Additionally, 41% of those
50-64 work in professional occupations, compared to 42% of
those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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South Carolina
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$83.2 billion

41%

1,198,000

46%

$50.4 billion

41%

$8.3 billion

43%

Employment
Labor income

Jobs impact by sector

State & local tax

52,000
82,000
260,000
92,000
111,000

194,000

Other (61%)*
Fuel (50%)
Utilities (57%)
Education (42%)
Miscellaneous durables (55%)
Entertainment (58%)
Telecommunications (54%)
Cars & other transp equip (55%)
Personal and professional services (48%)
Miscellaneous nondurables (55%)
Restaurants & hotels (50%)
Food, alcohol & tobacco (53%)
Financial services (54%)
Trade margins & pers. transport services (56%)
Health Care (67%)
* Numbers in parentheses are the % of spending by
people over 50.
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South Dakota
The Longevity Economy is the sum of all economic activity in
South Dakota that is supported by the consumer spending of
households headed by someone age 50 or older—both in South
Dakota, as well as spending on exports from South Dakota to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 36%
of South Dakota’s population in 2015 (expected to be 37%
in 2040), the total economic contribution of the Longevity
Economy accounted for 45% of South Dakota’s GDP ($21.7
billion). This supported 48% of South Dakota’s jobs (284,000),
45% of labor income ($12.9 billion), and 53% of state and local
taxes ($1.5 billion). The greatest number of jobs supported by
the Longevity Economy were in education & health services

% of population over 50

(68,000), trade, transportation & utilities (60,000), and leisure
& hospitality (39,000).
This $21.7 billion impact of the Longevity Economy was driven
by $15.7 billion in consumer spending by over-50 households in
South Dakota, or 55% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (65%), entertainment (55%), and utilities (54%).
People over 50 also make a significant contribution to South
Dakota’s workforce, with 73% of people 50-64 employed,
compared to 83% of people 25-49. Overall, people over 50
represent 35% of South Dakota’s workforce. Among employed
people, 18% of those 50-64 are self-employed entrepreneurs,
compared with 11% of those 25-49. Additionally, 38% of those
50-64 work in professional occupations, compared to 39% of
those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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South Dakota
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$21.7 billion

45%

284,000

48%

$12.9 billion

45%

$1.5 billion

53%

Employment
Labor income

Jobs impact by sector

State & local tax

19,000
20,000
21,000
25,000

39,000

Other (59%)*
Fuel (47%)
Utilities (54%)
Education (38%)
Miscellaneous durables (52%)
Entertainment (55%)
Telecommunications (51%)
Cars & other transp equip (52%)
Miscellaneous nondurables (52%)
Personal and professional services (44%)
Restaurants & hotels (48%)
Food, alcohol & tobacco (50%)
Financial services (52%)
Trade margins & pers. transport services (54%)
Health Care (65%)
* Numbers in parentheses are the % of spending by
people over 50.
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Tennessee
The Longevity Economy is the sum of all economic activity
in Tennessee that is supported by the consumer spending
of households headed by someone age 50 or older—both in
Tennessee, as well as spending on exports from Tennessee to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 35% of
Tennessee’s population in 2015 (expected to be 36% in 2040),
the total economic contribution of the Longevity Economy
accounted for 48% of Tennessee’s GDP ($151.7 billion). This
supported 52% of Tennessee’s jobs (1,973,000), 50% of labor
income ($102.8 billion), and 55% of state and local taxes ($12.7
billion). The greatest number of jobs supported by the Longevity
Economy were in education & health services (450,000), trade,

% of population over 50

transportation & utilities (427,000), and leisure & hospitality
(278,000).
This $151.7 billion impact of the Longevity Economy was driven
by $114 billion in consumer spending by over-50 households
in Tennessee, or 56% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (65%), entertainment (56%), and trade margins & personal
transport services (55%).
People over 50 also make a significant contribution to Tennessee’s
workforce, with 62% of people 50-64 employed, compared to
75% of people 25-49. Overall, people over 50 represent 33%
of Tennessee’s workforce. Among employed people, 12% of
those 50-64 are self-employed entrepreneurs, compared with
7% of those 25-49. Additionally, 40% of those 50-64 work in
professional occupations, compared to 42% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Tennessee
Economic impact
of the Longevity Economy

Jobs impact by sector
Impact

State GDP

$151.7 billion

48%

1,973,000

52%

$102.8 billion

50%

$12.7 billion

55%

Employment
Labor income
State & local tax

105,000
123,000

% of
Total

164,000
176,000

278,000

Other (59%)*
Fuel (49%)
Utilities (55%)
Education (41%)
Miscellaneous durables (53%)
Entertainment (56%)
Telecommunications (52%)
Cars & other transp equip (53%)
Miscellaneous nondurables (53%)
Personal and professional services (46%)
Restaurants & hotels (49%)
Food, alcohol & tobacco (51%)
Financial services (53%)
Trade margins & pers. transport services (55%)
Health Care (65%)
* Numbers in parentheses are the % of spending by
people over 50.
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Texas
The Longevity Economy is the sum of all economic activity in
Texas that is supported by the consumer spending of households
headed by someone age 50 or older—both in Texas, as well
as spending on exports from Texas to other states and DC.
This includes the direct, indirect (supply chain), and induced
economic effects of this spending. (The induced impact involves
the ripple effects from the spending of those employed either
directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 29%
of Texas’s population in 2015 (expected to be 30% in 2040), the
total economic contribution of the Longevity Economy accounted
for 36% of Texas’s GDP ($590.3 billion). This supported 43% of
Texas’s jobs (6,965,000), 37% of labor income ($373.7 billion),
and 43% of state and local taxes ($52.1 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (1,547,000), trade, transportation &
utilities (1,442,000), and leisure & hospitality (939,000).
This $590.3 billion impact of the Longevity Economy was driven
by $413.3 billion in consumer spending by over-50 households
in Texas, or 49% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(59%), entertainment (50%), and utilities (49%).
People over 50 also make a significant contribution to Texas’s
workforce, with 66% of people 50-64 employed, compared to
77% of people 25-49. Overall, people over 50 represent 30% of
Texas’s workforce. Among employed people, 13% of those 5064 are self-employed entrepreneurs, compared with 8% of those
25-49. Additionally, 43% of those 50-64 work in professional
occupations, compared to 43% of those 25-49.

Population by age
Millions
50

40

14.2%
14.6%

30
11.7%
20

17.5%

12.2%
17.2%

15.4%
33.7%

15%–25%
45%–55%

25%–35%
55%–65%

35%–45%

34.1%

34.4%

33.7%

36.3%

36.9%

36.3%

36.4%

2015

2020

2030

2040

10

0

15.3%

0–24

25–49

Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Texas
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$590.3 billion

36%

6,965,000

43%

$373.7 billion

37%

$52.1 billion

43%

Employment
Labor income

Jobs impact by sector

State & local tax

299,000
504,000

816,000
1,442,000
857,000
939,000

Other (53%)*
Fuel (42%)
Utilities (49%)
Miscellaneous durables (47%)
Entertainment (50%)
Education (37%)
Telecommunications (46%)
Cars & other transp equip (47%)
Miscellaneous nondurables (47%)
Personal and professional services (40%)
Food, alcohol & tobacco (45%)
Restaurants & hotels (43%)
Financial services (46%)
Trade margins & pers. transport services (48%)
Health Care (59%)
* Numbers in parentheses are the % of spending by
people over 50.
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Utah
The Longevity Economy is the sum of all economic activity in
Utah that is supported by the consumer spending of households
headed by someone age 50 or older—both in Utah, as well
as spending on exports from Utah to other states and DC.
This includes the direct, indirect (supply chain), and induced
economic effects of this spending. (The induced impact involves
the ripple effects from the spending of those employed either
directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 25%
of Utah’s population in 2015 (expected to be 27% in 2040), the
total economic contribution of the Longevity Economy accounted
for 37% of Utah’s GDP ($54.6 billion). This supported 42% of
Utah’s jobs (758,000), 37% of labor income ($32.9 billion), and
38% of state and local taxes ($4.4 billion). The greatest number
of jobs supported by the Longevity Economy were in trade,

% of population over 50

transportation & utilities (163,000), education & health services
(162,000), and financial activities (101,000).
This $54.6 billion impact of the Longevity Economy was driven
by $38.7 billion in consumer spending by over-50 households
in Utah, or 46% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(54%), entertainment (47%), and utilities (46%).
People over 50 also make a significant contribution to Utah’s
workforce, with 69% of people 50-64 employed, compared to
78% of people 25-49. Overall, people over 50 represent 25% of
Utah’s workforce. Among employed people, 12% of those 50-64
are self-employed entrepreneurs, compared with 10% of those
25-49. Additionally, 46% of those 50-64 work in professional
occupations, compared to 44% of those 25-49.
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Millions
5

4

12.9%
13.1%

3

2

10.3%
14.6%

11.1%
13.7%

13.9%
31.9%

15%–25%
35%–40%

25%–30%
40%–45%

30%–35%

31.7%

33.3%

32.9%

41.8%

42.3%

41.2%

40.8%

2015

2020

2030

2040

1

0

14.6%

0–24

25–49

Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Utah
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$54.6 billion

37%

758,000

42%

$32.9 billion

37%

$4.4 billion

38%

Employment
Labor income

Jobs impact by sector

State & local tax

45,000
47,000
163,000
50,000
92,000
162,000
97,000
101,000

Other (50%)*
Fuel (39%)
Utilities (46%)
Education (32%)
Miscellaneous durables (44%)
Entertainment (47%)
Telecommunications (43%)
Cars & other transp equip (44%)
Miscellaneous nondurables (44%)
Personal and professional services (38%)
Food, alcohol & tobacco (42%)
Restaurants & hotels (40%)
Financial services (44%)
Trade margins & pers. transport services (45%)
Health Care (54%)
* Numbers in parentheses are the % of spending by
people over 50.
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Vermont
The Longevity Economy is the sum of all economic activity
in Vermont that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Vermont, as well as spending on exports from Vermont to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 41% of
Vermont’s population in 2015 (expected to be 41% in 2040), the
total economic contribution of the Longevity Economy accounted
for 47% of Vermont’s GDP ($14.3 billion). This supported 52%
of Vermont’s jobs (222,000), 47% of labor income ($9.6 billion),
and 46% of state and local taxes ($1.5 billion). The greatest
number of jobs supported by the Longevity Economy were in

% of population over 50

education & health services (67,000), trade, transportation &
utilities (43,000), and leisure & hospitality (35,000).
This $14.3 billion impact of the Longevity Economy was driven
by $14.1 billion in consumer spending by over-50 households in
Vermont, or 62% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(71%), entertainment (62%), and utilities (61%).
People over 50 also make a significant contribution to Vermont’s
workforce, with 75% of people 50-64 employed, compared to
82% of people 25-49. Overall, people over 50 represent 40%
of Vermont’s workforce. Among employed people, 17% of
those 50-64 are self-employed entrepreneurs, compared with
12% of those 25-49. Additionally, 46% of those 50-64 work in
professional occupations, compared to 48% of those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Vermont
Economic impact
of the Longevity Economy
State GDP

Jobs impact by sector
Impact

% of
Total

$14.3 billion

47%

222,000

52%
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Labor income
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16,000
16,000
20,000
35,000

46%

62%

$10

38%

$5

$0

Spend over 50

Spend under 50

Labor force status by age
100%

Occupation by age
Not in the
labor force
Unemployed
EmployedGovernment
EmployedNot for profit
EmployedPrivate
sector
EmployedSelf

90%
80%
70%
60%
50%
40%
30%
20%

100%

Production, transportation

90%

Construction, agriculture

80%

Administrative support

70%

Sales

60%

Food, cleaning, personal
services

50%

Health

40%

Education, arts

30%

Legal, protective, military

20%

10%

10%

0%

0%

0–24 25–49 50–64 65–74 75+

43,000

Other (65%)*
Fuel (55%)
Utilities (61%)
Education (46%)
Miscellaneous durables (60%)
Entertainment (62%)
Telecommunications (59%)
Cars & other transp equip (60%)
Miscellaneous nondurables (60%)
Personal and professional services (50%)
Food, alcohol & tobacco (58%)
Restaurants & hotels (55%)
Financial services (59%)
Trade margins & pers. transport services (61%)
Health Care (71%)
* Numbers in parentheses are the % of spending by
people over 50.
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Virginia
The Longevity Economy is the sum of all economic activity
in Virginia that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Virginia, as well as spending on exports from Virginia to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 34%
of Virginia’s population in 2015 (expected to be 34% in 2040),
the total economic contribution of the Longevity Economy
accounted for 37% of Virginia’s GDP ($181.9 billion). This
supported 44% of Virginia’s jobs (2,217,000), 37% of labor
income ($112.9 billion), and 40% of state and local taxes ($16.4
billion). The greatest number of jobs supported by the Longevity
Economy were in education & health services (503,000), trade,

% of population over 50

transportation & utilities (446,000), and professional & business
services (321,000).
This $181.9 billion impact of the Longevity Economy was driven
by $166.4 billion in consumer spending by over-50 households
in Virginia, or 54% of total comparable consumer spending. The
categories where Longevity Economy spending accounted for
the largest share of total consumer spending were health care
(64%), entertainment (54%), and trade margins & personal
transport services (53%).
People over 50 also make a significant contribution to Virginia’s
workforce, with 70% of people 50-64 employed, compared
to 80% of people 25-49. Overall, people over 50 represent
33% of Virginia’s workforce. Among employed people, 11% of
those 50-64 are self-employed entrepreneurs, compared with
6% of those 25-49. Additionally, 50% of those 50-64 work in
professional occupations, compared to 52% of those 25-49.

Population by age
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Virginia
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$181.9 billion

37%

2,217,000

44%

$112.9 billion

37%

$16.4 billion

40%

Employment
Labor income

Jobs impact by sector

State & local tax

82,000
129,000
503,000
214,000
227,000

321,000

Other (58%)*
Fuel (47%)
Utilities (53%)
Entertainment (54%)
Miscellaneous durables (52%)
Education (41%)
Telecommunications (51%)
Cars & other transp equip (52%)
Miscellaneous nondurables (52%)
Personal and professional services (45%)
Food, alcohol & tobacco (50%)
Restaurants & hotels (48%)
Financial services (51%)
Trade margins & pers. transport services (53%)
Health Care (64%)
* Numbers in parentheses are the % of spending by
people over 50.
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Washington
The Longevity Economy is the sum of all economic activity
in Washington that is supported by the consumer spending
of households headed by someone age 50 or older—both in
Washington, as well as spending on exports from Washington
to other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 34%
of Washington’s population in 2015 (expected to be 34% in
2040), the total economic contribution of the Longevity Economy
accounted for 39% of Washington’s GDP ($171.3 billion). This
supported 46% of Washington’s jobs (1,909,000), 40% of labor
income ($103.3 billion), and 51% of state and local taxes ($16.3
billion). The greatest number of jobs supported by the Longevity
Economy were in education & health services (469,000), trade,

% of population over 50

transportation & utilities (403,000), and leisure & hospitality
(252,000).
This $171.3 billion impact of the Longevity Economy was driven
by $135.6 billion in consumer spending by over-50 households
in Washington, or 54% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (63%), entertainment (54%), and utilities (53%).
People over 50 also make a significant contribution to
Washington’s workforce, with 67% of people 50-64 employed,
compared to 77% of people 25-49. Overall, people over 50
represent 32% of Washington’s workforce. Among employed
people, 14% of those 50-64 are self-employed entrepreneurs,
compared with 8% of those 25-49. Additionally, 47% of those
50-64 work in professional occupations, compared to 48% of
those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Washington
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$171.3 billion

39%

1,909,000

46%

$103.3 billion

40%

$16.3 billion

51%

Employment
Labor income

Jobs impact by sector

State & local tax

80,000
150,000

185,000

252,000

Other (58%)*
Fuel (47%)
Utilities (53%)
Miscellaneous durables (51%)
Entertainment (54%)
Education (40%)
Telecommunications (50%)
Cars & other transp equip (51%)
Miscellaneous nondurables (51%)
Personal and professional services (45%)
Food, alcohol & tobacco (49%)
Restaurants & hotels (47%)
Financial services (51%)
Trade margins & pers. transport services (52%)
Health Care (63%)
* Numbers in parentheses are the % of spending by
people over 50.
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West Virginia
The Longevity Economy is the sum of all economic activity in
West Virginia that is supported by the consumer spending of
households headed by someone age 50 or older—both in West
Virginia, as well as spending on exports from West Virginia to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 40%
of West Virginia’s population in 2015 (expected to be 43%
in 2040), the total economic contribution of the Longevity
Economy accounted for 43% of West Virginia’s GDP ($32.0
billion). This supported 51% of West Virginia’s jobs (462,000),
46% of labor income ($19.8 billion), and 42% of state and local
taxes ($3.3 billion). The greatest number of jobs supported by
the Longevity Economy were in education & health services

% of population over 50

(135,000), trade, transportation & utilities (98,000), and leisure
& hospitality (64,000).
This $32.0 billion impact of the Longevity Economy was driven
by $34.3 billion in consumer spending by over-50 households in
West Virginia, or 60% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (70%), entertainment (61%), and utilities (60%).
People over 50 also make a significant contribution to West
Virginia’s workforce, with 56% of people 50-64 employed,
compared to 69% of people 25-49. Overall, people over 50
represent 36% of West Virginia’s workforce. Among employed
people, 9% of those 50-64 are self-employed entrepreneurs,
compared with 5% of those 25-49. Additionally, 39% of those
50-64 work in professional occupations, compared to 43% of
those 25-49.
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Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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West Virginia
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$32.0 billion

43%

462,000

51%

$19.8 billion

46%

$3.3 billion

42%

Employment
Labor income

Jobs impact by sector

State & local tax

25,000
28,000
33,000
38,000
40,000
64,000

60%

$30

40%
$20
$10
$0

Spend over 50

Spend under 50

Labor force status by age
100%

Occupation by age
Not in the
labor force
Unemployed
EmployedGovernment
EmployedNot for profit
EmployedPrivate
sector
EmployedSelf

90%
80%
70%
60%
50%
40%
30%
20%

100%

Production, transportation

90%

Construction, agriculture

80%

Administrative support

70%

Sales

60%

Food, cleaning, personal
services

50%

Health

40%

Education, arts

30%

Legal, protective, military

20%

10%

10%

0%

0%
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98,000

Other (64%)*
Fuel (53%)
Utilities (60%)
Education (45%)
Miscellaneous durables (58%)
Entertainment (61%)
Telecommunications (57%)
Cars & other transp equip (58%)
Personal and professional services (51%)
Miscellaneous nondurables (58%)
Restaurants & hotels (53%)
Food, alcohol & tobacco (56%)
Financial services (57%)
Trade margins & pers. transport services (59%)
Health Care (70%)
* Numbers in parentheses are the % of spending by
people over 50.

Consumer spending
Billions
$40

135,000

Education & Health
Services
Trade, Transportation &
Utilities
Leisure & Hospitality
Professional & Business
Services
Other Services
Other
Financial Activities
Natural Resources &
Mining

Science, engineering
Management, business
0–24 25–49 50–64

65+

Wisconsin
The Longevity Economy is the sum of all economic activity
in Wisconsin that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Wisconsin, as well as spending on exports from Wisconsin to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 37% of
Wisconsin’s population in 2015 (expected to be 38% in 2040),
the total economic contribution of the Longevity Economy
accounted for 43% of Wisconsin’s GDP ($131.7 billion). This
supported 48% of Wisconsin’s jobs (1,727,000), 43% of labor
income ($81.2 billion), and 43% of state and local taxes ($12.1
billion). The greatest number of jobs supported by the Longevity
Economy were in education & health services (438,000), trade,

% of population over 50

transportation & utilities (363,000), and leisure & hospitality
(230,000).
This $131.7 billion impact of the Longevity Economy was driven
by $111.3 billion in consumer spending by over-50 households
in Wisconsin, or 56% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (66%), entertainment (56%), and trade margins & personal
transport services (55%).
People over 50 also make a significant contribution to Wisconsin’s
workforce, with 72% of people 50-64 employed, compared to
83% of people 25-49. Overall, people over 50 represent 34%
of Wisconsin’s workforce. Among employed people, 12% of
those 50-64 are self-employed entrepreneurs, compared with
7% of those 25-49. Additionally, 41% of those 50-64 work in
professional occupations, compared to 45% of those 25-49.

Population by age
Millions
6.0

4.5

3.0

15.6%

16.2%

20.3%

19.4%

21.2%

20.5%

17.2%

18.2%

31.0%

31.6%

31.6%

31.4%

32.2%

31.7%

31.0%

31.0%

2015

2020

2030

2040

1.5

0.0
30%–40%

40%–50%

50%–60%

0–24

25–49

Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Wisconsin
Economic impact
of the Longevity Economy

Jobs impact by sector
Impact

% of
Total

$131.7 billion

43%

1,727,000

48%

Labor income

$81.2 billion

43%

State & local tax

$12.1 billion

43%

State GDP
Employment

95,000
120,000
153,000
161,000
168,000

Other (60%)*
Fuel (49%)
Utilities (55%)
Education (41%)
Miscellaneous durables (53%)
Entertainment (56%)
Telecommunications (52%)
Cars & other transp equip (53%)
Miscellaneous nondurables (53%)
Personal and professional services (46%)
Food, alcohol & tobacco (52%)
Restaurants & hotels (49%)
Financial services (53%)
Trade margins & pers. transport services (55%)
Health Care (66%)
* Numbers in parentheses are the % of spending by
people over 50.

56%

$100

44%

$75
$50
$25
$0

Spend over 50

Spend under 50

Labor force status by age
100%

Occupation by age
Not in the
labor force
Unemployed
EmployedGovernment
EmployedNot for profit
EmployedPrivate
sector
EmployedSelf

90%
80%
70%
60%
50%
40%
30%
20%

100%

Production, transportation

90%

Construction, agriculture

80%

Administrative support

70%

Sales

60%

Food, cleaning, personal
services

50%

Health

40%

Education, arts

30%

Legal, protective, military

20%

10%

10%

0%

0%
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363,000

230,000

Consumer spending
Billions
$125

438,000

Education & Health
Services
Trade, Transportation &
Utilities
Leisure & Hospitality
Professional & Business
Services
Manufacturing
Financial Activities
Other Services
Other

Science, engineering
Management, business
0–24 25–49 50–64
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Wyoming
The Longevity Economy is the sum of all economic activity
in Wyoming that is supported by the consumer spending of
households headed by someone age 50 or older—both in
Wyoming, as well as spending on exports from Wyoming to
other states and DC. This includes the direct, indirect (supply
chain), and induced economic effects of this spending. (The
induced impact involves the ripple effects from the spending of
those employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 35% of
Wyoming’s population in 2015 (expected to be 37% in 2040), the
total economic contribution of the Longevity Economy accounted
for 34% of Wyoming’s GDP ($13.5 billion). This supported 39%
of Wyoming’s jobs (157,000), 33% of labor income ($6.9 billion),
and 37% of state and local taxes ($1.5 billion). The greatest
number of jobs supported by the Longevity Economy were

% of population over 50

in trade, transportation & utilities (34,000), education & health
services (31,000), and leisure & hospitality (27,000).
This $13.5 billion impact of the Longevity Economy was driven
by $11.4 billion in consumer spending by over-50 households
in Wyoming, or 54% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (64%), entertainment (55%), and utilities (53%).
People over 50 also make a significant contribution to Wyoming’s
workforce, with 73% of people 50-64 employed, compared to
81% of people 25-49. Overall, people over 50 represent 35%
of Wyoming’s workforce. Among employed people, 15% of
those 50-64 are self-employed entrepreneurs, compared with
9% of those 25-49. Additionally, 39% of those 50-64 work in
professional occupations, compared to 40% of those 25-49.

Population by age
Millions
0.7
0.6
0.5
0.4
0.3

14.5%

15.5%

20.4%

19.2%

31.8%

32.8%

33.3%

32.5%

2015

2020

18.3%

16.4%

16.8%

20.3%

32.4%

31.2%

32.6%

32.1%

2030

2040

0.2
0.1
0.0
25%–30%
30%–35%

35%–40%
40%–45%

45%–50%

0–24

25–49

Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Wyoming
Economic impact
of the Longevity Economy

Jobs impact by sector
Impact

State GDP

% of
Total

$13.5 billion

34%

157,000

39%

Labor income

$6.9 billion

33%

State & local tax

$1.5 billion

37%

Employment

10,000
11,000

15,000

27,000

Other (58%)*
Fuel (47%)
Utilities (53%)
Education (39%)
Miscellaneous durables (52%)
Entertainment (55%)
Telecommunications (51%)
Cars & other transp equip (52%)
Miscellaneous nondurables (52%)
Personal and professional services (43%)
Food, alcohol & tobacco (50%)
Restaurants & hotels (47%)
Financial services (51%)
Trade margins & pers. transport services (53%)
Health Care (64%)
* Numbers in parentheses are the % of spending by
people over 50.

54%

$10

46%

$8
$6
$4
$2
$0

Spend over 50

Spend under 50

Labor force status by age
100%

Occupation by age
Not in the
labor force
Unemployed
EmployedGovernment
EmployedNot for profit
EmployedPrivate
sector
EmployedSelf

90%
80%
70%
60%
50%
40%
30%
20%

100%

Production, transportation

90%

Construction, agriculture

80%

Administrative support

70%

Sales

60%

Food, cleaning, personal
services

50%

Health

40%

Education, arts

30%

Legal, protective, military

20%

10%

10%

0%

0%
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31,000

19,000

Consumer spending
Billions
$12

34,000

11,000

Trade, Transportation &
Utilities
Education & Health
Services
Leisure & Hospitality
Natural Resources &
Mining
Financial Activities
Other Services
Professional & Business
Services
Other

Science, engineering
Management, business
0–24 25–49 50–64
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Puerto Rico
The Longevity Economy is the sum of all economic activity in
Puerto Rico that is supported by the consumer spending of
households headed by someone age 50 or older—both in Puerto
Rico, as well as spending on exports from Puerto Rico to other
states and DC. This includes the direct, indirect (supply chain),
and induced economic effects of this spending. (The induced
impact involves the ripple effects from the spending of those
employed either directly or indirectly.)
People over 50 contribute to the economy in a positive, outsize
proportion to their share of the population. Despite being 37%
of Puerto Rico’s population in 2015 (expected to be 47% in
2040), the total economic contribution of the Longevity Economy
accounted for 43% of Puerto Rico’s GDP ($25.4 billion). This
supported 41% of Puerto Rico’s jobs (371,000), 41% of labor
income ($14.3 billion), and 41% of state and local taxes ($2.3
billion). The greatest number of jobs supported by the Longevity

% of population over 50
30%–35%
35%–40%
40%–45%

Economy were in trade, transportation & utilities (107,000),
education & health services (92,000), and leisure & hospitality
(52,000).
This $25.4 billion impact of the Longevity Economy was driven
by $20.7 billion in consumer spending by over-50 households
in Puerto Rico, or 61% of total comparable consumer spending.
The categories where Longevity Economy spending accounted
for the largest share of total consumer spending were health
care (70%), utilities (62%), and entertainment (62%).
People over 50 also make a significant contribution to Puerto
Rico’s workforce, with 37% of people 50-64 employed, compared
to 59% of people 25-49. Overall, people over 50 represent 28%
of Puerto Rico’s workforce. Among employed people, 16% of
those 50-64 are self-employed entrepreneurs, compared with
11% of those 25-49. Additionally, 43% of those 50-64 work in
professional occupations, compared to 40% of those 25-49.

Population by age
Millions
4.0

3.0

2.0

18.0%

19.8%

19.1%

18.8%

31.6%

24.0%
19.2%

31.7%

1.0

0.0

27.4%
19.6%

30.6%

28.4%

31.2%

29.7%

26.2%

24.6%

2015

2020

2030

2040

0–24

25–49

Sources: Population by age by county is from the Census Bureau population estimates for 2015. State population projections to 2040 are from the
Weldon Cooper Center for Public Service. Labor force status and occupation by age are from the 2015 American Community Survey (ACS). Consumer
spending by age of household head for 2015 is calculated by Oxford Economics using data on relative household consumption levels by product type
from the 2015 Consumer Expenditure Survey and the 2012 National Health Expenditures Data. These are combined with the number of households
by age of household head from the ACS, and then total spending by product is scaled to 2015 household spending data from IMPLAN. The 2015
economic impact of this spending by the Longevity Economy is calculated by Oxford Economics using IMPLAN software, and benchmarked against
IMPLAN totals for the state.
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Puerto Rico
Economic impact
of the Longevity Economy
State GDP

Impact

% of
Total

$25.4 billion

43%

371,000

41%

$14.3 billion

41%

$2.3 billion

41%

Employment
Labor income

Jobs impact by sector

State & local tax

18,000
21,000 10,000
31,000
41,000
52,000

Billions
$25

61%
$20

39%

$10
$5
$0

Spend over 50

Spend under 50

Labor force status by age
100%

Occupation by age
Not in the
labor force
Unemployed
EmployedGovernment
EmployedNot for profit
EmployedPrivate
sector
EmployedSelf

90%
80%
70%
60%
50%
40%
30%
20%

100%

Production, transportation

90%

Construction, agriculture

80%

Administrative support

70%

Sales

60%

Food, cleaning, personal
services

50%

Health

40%

Education, arts

30%

Legal, protective, military

20%

10%

10%

0%

0%
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92,000

Other (61%)*
Education (47%)
Entertainment (62%)
Fuel (55%)
Miscellaneous durables (60%)
Utilities (62%)
Cars & other transp equip (60%)
Personal and professional services (53%)
Telecommunications (58%)
Miscellaneous nondurables (59%)
Restaurants & hotels (55%)
Food, alcohol & tobacco (58%)
Financial services (59%)
Trade margins & pers. transport services (60%)
Health Care (70%)
* Numbers in parentheses are the % of spending by
people over 50.

Consumer spending

$15

107,000

Trade, Transportation &
Utilities
Education & Health
Services
Leisure & Hospitality
Professional & Business
Services
Manufacturing
Financial Activities
Other
Information

Science, engineering
Management, business
0–24 25–49 50–64
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Methodology

The relative spending, within each IMPLAN product category,
of consumer units headed by those of different ages8 was
calculated in most cases from the CE Survey. The number of
such consumer units in each state was estimated using Census
population figures by age for 2015, scaled by age band so that

The core impact results presented in this document are from

the total number of consumer units headed by each age group

an economic impact model built by Oxford Economics using

matched the total number of such consumer units nationally

IMPLAN economic impact software to calculate direct (impact

as reported in the CE Survey. These were then combined with

on the companies supplying the goods and services), indirect

IMPLAN spending totals by product and state to estimate the

(impact on their supply chain), and induced (impact of spending

percentage of spending, within each IMPLAN product category

by those employed directly or indirectly) contributions of spending

in each state, accounted for by households headed by some-

by Americans over 50 years old, also described as the Longevity

one 50 or more, as well as those headed by someone under

Economy, in each US state. Importantly, the impact in each state

50. In the case of health care expenditures, spending by age

includes impacts from exports to supply spending by those over

by category of expenditure was calculated using data from the

50 years old in other states. All results from the core model are

Centers on Medicare and Medicaid Studies (CMMS),9 along with

for 2015 and are reported in 2015 dollars.

data from the CE survey on household composition by the age

1

In addition to the core model, data from the 2015 American

of the head of household.

Community Survey2 on the geographic distribution (by county)

The total spending by households headed by someone over 50

of those over 50 years old, the labor force participation and

in each state and Washington, DC was run through 51 IMPLAN

the occupational distribution across 4-5 age bands were also

state-level models. For each of these, a complementary model

presented. Additionally, 2015 state population statistics by age

for the remainder of the country, with the remaining spending

from the Census, and state population forecasts by age band

by households headed by someone over 50, was also run.

out to 2040 from the Weldon Cooper Center for Public Service

The cross-border impacts between the two models was then

at the University of Virginia4 are also presented.

calculated using IMPLAN data on domestic exports, and the

3

sum of the impacts across the two models, by industry and

The Core Model

category of impact (direct, indirect, induced) was then scaled

The primary data sources for spending by those over and under

DC models was summed and scaled to the national model by

50 years old are the Bureau of Labor Statistics’ (BLS) Consumer

industry and category of impact.10

to a national model. Following this, the sum of all 51 state and

Expenditure (CE) Survey, which classifies consumer spending
5

based on the age of the head of the consumer unit (essentially
household), and state-level total spending by product category
data from IMPLAN, which is based on the National Income and
Product Accounts Personal Consumption Expenditures (NIPA
PCE) series from the Bureau of Economic Analysis (BEA).6 A

Total impacts from the model in terms of GDP, jobs, labor income,
and state and local tax revenues, along with a breakdown of
job impacts by industry, are presented on the individual state
sheets. GDP, jobs, and labor income were benchmarked against
state-level totals from IMPLAN.

concordance between product categories in these two data
sources was compiled by hand.7

1
2
3
4
5
6
7

See http://www.implan.com/.
See http://www.census.gov/acs/www/. The labor force statistics
were calculated using the public use microdata.
See http://factfinder2.census.gov/, table PEPAGESEX.
See
h t t p : / / w w w. c o o p e r c e n t e r. o r g / d e m o g r a p h i c s /
national-population-projections.
See http://www.bls.gov/cex/home.htm.
See http://www.bea.gov/itable, table 2.3.5.
It is well known that the CE survey underestimates aggregate
personal consumption expenditures as measured in the NIPA, see
http://www.bls.gov/cex/cecomparison.htm. The total magnitude

8

9

10

of spending across age groups used in this work was ultimately
fixed to the BEA numbers.
Each of the CE age categories were used and then aggregated
at the end, with the 45-54 age category ultimately split between
the over 50 and under 50 group based on the population of those
age 45-49 and 50-54 in each state.
See http://www.cms.gov/Research-Statistics-Data-and-Systems/
Statistics-Trends-and-Reports/NationalHealthExpendData/Ageand-Gender.html.
In the case of the Puerto Rico model, which is not part of the
national impact model, the cross-border effects were estimated
using IMPLAN data on domestic exports, but no scaling was
applied.

