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Beware the Grinch:

American Consumers At Risk Of Being Scammed During The Holidays

EXECUTIVE SUMMARY

In O ctober2015,AAR P conducted asurvey ofW ashington adultsages18 and olderw ho indicate they intend
to shop forgiftsand servicesaspart ofaholiday celebration during the m onthsofO ctober,N ovem ber,and
Decem ber. T he survey explored how m uch they knew about avoiding holiday scam s,w hich behaviorsthey
engage in thatm ightputthem atriskand w hetherthey experienced any stressfullife eventsthatcould m ake
it difficultto resist sw indlersin the m arketplace. T hissurvey w ascom pleted by 807 W ashington adultsages
18 andolderandhasasam plingerrorof± 3.5 percent.

Datafrom thissurvey show sthatm ost(67% )W ashington holiday shoppersfailed ashortquiz on how to stay
safe from holiday scam s,by answ ering fourorfew erofseven questionscorrectly. In addition,m any report
engaging in behaviorsthat put them at risk offalling forvariousholiday scam ssuch asdonating to suspect
charitiesw ithout confirm ing im portant details,purchasing gift cardsfrom potentially risky locations,using
debit cardsthat offerlessconsum erprotections,using unsecured public W i-Fi,orshipping and receiving
packagesw ithout signatures.And m ore than tw o-thirds(67% )ofconsum ersindicate they have had at least
one stressfullife event occurin the past six m onths,w hich m akesit m ore difficultto spot and resist holiday
scam s.

1. Charitable Giving

The Threat:Consum ersare bom barded w ith requeststo give to charity during the holidaysand w hile m ost
charitiesare legitim ate,there are fundraisersout there that keep m ost of the m oney they raise for
them selves.1

T hisAAR P survey found:

 N early tw o-thirds(64% )ofW ashingtonholiday shoppersw hodonatedtoacharity orfundraiserinthe
past12 m onthsdidsow ithoutasking w hatpercentageoftheirdonationw enttothefundraiserand
thecharity itself;

 S ix-in-ten(60% )ofthosew hodonatedtoacharity orfundraiserinthepast12 m onthsdidsow ithout
verifyingthatthey w erelegally authorizedtoraisem oney intheirstate;

 Alm ostnone(4% )ofW ashingtonholiday shopperscouldnam etheagency,theS ecretary ofS tatein
W ashington,w herethey could verify thatafundraiserorcharity islegally authorizedtoraisem oney in
theirstateandm any shoppersnam eanincorrectsource;

 N early half(49% )indicatethey donot know thatprofessionalfundraisersareallow ed tokeepm ostof
them oney they raiseforcharity aslongasthey don’tlieabouthow m uchthey keep;

 N early one-third (31% )ofallrespondentsdon’tknow (19% )orarenotsure(12% )thatinm oststates,
professionalfundraisersm ustberegisteredw iththegovernm entandreporthow m uchm oney they
raiseandhow m uchm oney goestothecharity.

1
Charity Navigator, 10 Charities Overpaying their For-Profit Fundraisers, http://www.charitynavigator.org/index.cfm?bay=topten.detail&listid=28#.VjJiTLerSUm
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2. Debit Cards

The Threat:Consum erprotectionsfordebitcardsarew eakerthanprotectionsforcreditcards.2 W ithalostor
stolencreditcard,theconsum erisliableforonly upto$50 offraudulentuse. T ypically,inthecaseofalostor
stolendebitcard,thefinanciallossescanbem oresignificant.

T hisAAR P survey found:

 M ost(74% )ofadultholiday shoppersinW ashingtonsay they w illpurchasesom eoralloftheirholiday
giftsusingadebitcardduringthisholiday season

3. Public Wi-Fi

The Threat:T echnologically savvy con artistscaninterceptinform ationthatistransm itted usingapublicW i-Fi
connection. O nline security expertsw arn that consum ersshould neveruse publicW i-Fito accessaccounts
w ithfinancialorothersensitiveinform ation.

T hisAAR P survey found:

 Am ongholiday shoppersw how illusepublicW i-Fi(53% ofinternetusers),m any w illuseittologinto
sitesw ithsensitivefinancialinform ation:

 44 percentsay they w illusepublicW i-Fitom akeapurchaseonline;
 25 percentsay they w illusepublicW i-Fitolog-intotheirbankaccounts;
 16 percentsay they w illusepublicW i-Fitologintocreditcardaccounts.

 Four-in-teneitherincorrectly thinkitistrue(24% )orsay they arenotsure(17% )ifitissafetoaccess
w ebsitesw ithsensitiveinform ation,suchasbankingorcreditcards,w hileusingapublicW i-Fi
netw ork,aslongasthew ebsiteissecured w ithhttps.

4. Shipping Packages

The Threat:Fraud expertsreportthatm any thievestrollneighborhoods,especially duringtheholiday season,
lookingforpackagestostealfrom frontporches.3

T hisAAR P survey found:

 Justalittleunderone-in-five(17% )ofW ashingtonholiday shopperssay they alw aysrequirea
signaturew henshippingpackagestohom eaddressesandm orethanfour-in-ten(41% )say they never
requireasignaturew henshippingpackagestohom eaddresses

 M ost(77% )holiday shoppersinW ashingtonsay thatinthelast12 m onths,either“ som e” or“ allofthe
tim e” ,packageshavebeenshippedtotheirhousew ithoutrequiringasignature.

 N early half(45% )holiday shoppersincorrectly answ erorsay they don’tknow thatpackagedelivery
com paniesareN O T responsibleforlossesresultingfrom packagesleftatyourdoorthatgetstolen.

2 Huffman, M., Six Truths About Credit and Debit Cards, 2015, http://www.consumeraffairs.com/news/six-truths-about-credit-and-debit-cards-092415.html
3 The Travelers Companies Inc., How to Protect Yourself from Package Theft and ID Fraud, https://www.travelers.com/prepare-prevent/home/identity-theft/holiday-
theft.aspx
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5. Purchasing Gift Cards

The Threat: Fraud expertsreport that during the holiday season,som e thieveshit store gift racks,secretly
w ritedow norscanthenum bersoffthecards,thencheckonlineorcallthetoll-freenum bertoseeifsom eone
hasactivatedthem .4 Assoonasthecard isactive,thescam m erdrainsthefunds.

T hisAAR P survey found:

 M orethanfour-in-ten(43% )W ashingtonholiday shoppersdonotrealizethatgiftcardspurchased
from agiftcard rackatagrocery storeareN O T assafefrom hackersorthievesasgiftcardspurchased
from anonlineretailer.

 Alm osttw o-thirds(64% )ofthosew hoplantobuy giftcards,say they will indeedbuy them from arack
atabigbox store,pharm acy orgrocery storethisholiday season.

Stressful Life Events

R esearchhasshow nthatw henindividualshaveexperienced stressfullifeevents,they arem oresusceptibleto
scam s.5 M orethantw o-thirds(67% )ofholiday shoppersinthissurvey say they haveexperiencedatleastone
lifestresseventinthepastsix m onths,w ithalm ostfour-in-ten(39% )ofthem indicatingthey have
experiencedtw oorm ore.

Avoiding Holiday Scams:6

T herearem any thingsconsum erscandotopreventbeingavictim ofascam duringholiday shoppingm onths:

 Ask and check:Beforedonatingtoacharity,m akesurethey areregistered w iththeS ecretary ofS tate
and askhow m uchofthem oney goestothecharitablefundraiserand how m uchgoestothe
charitablepurpose.

 Surf safely:DonotusepublicW i-Fitochecksensitivefinancialinform ation,ortom akepurchasesusing
yourcreditcard.

 Sign off:R equireasignatureonallpackagedeliveries. You canalsow ritespecificinstructionsforthe
delivery com pany onw heretoleaveyourpackage,anddon’tforgetyou canalw ayshaveyourpackage
deliveredtoyou atw ork.

 Take credit: useacreditcard insteadofyourdebitcardw henm akingholiday purchases

 Skip the rack:O nly purchasegiftcardsfrom reputablesources. Betteryet,getthem directly from the
storethey’refrom — andpreferably directly from thestorecashier— andaskthem toscanthecardto
ensureithasthecorrectbalance.

 Don’t stress:P ay specialattentiontoyourhealthand w ellbeingw henm akingim portantpurchasing
decisions. R esearchshow sthatpeopleexperiencinglifestressorssuchasanillness,lonelinessor
financialdifficultiesarelessabletospotandavoid scam s.

4 Zimmerman, A., As Shoplifters Use High-Tech Scams, Retail Losses Rise, The W allStreetJou rnal, 2006 http://www.wsj.com/articles/SB116174264881702894
5Shadel, D., Pak, K., Sauer, J., C au ghtin the Scammer’s N et:RiskFactors thatmay lead to becomingan internetfrau d victim, AARP Foundation, 2014,
http://www.aarp.org/research/topics/economics/info-2014/internet-fraud-victimization-attitudes-behavior-national.html
6 For more ways to protect yourself from scams or fraud, visit AARP’s Fraud Watch Network at http://www.aarp.org/money/scams-fraud/fraud-watch-network/
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DETAILED SURVEY FINDINGS

T he holiday season isan exciting tim e to celebrate w ith fam ily and friends.Butitcan also be astressfultim e
w hen distracted consum erspourbillionsofdollarsinto the econom y.Approxim ately 19 percent ofallretail
spending occursduring the busy holiday shopping season.7 And donorsto charity give about tw ice asm uch
m oney in Decem berasthey do in any otherm onth.8 W ith generousW ashingtonansopening theirw allets
duringtheholiday season,agrow ingnum berofscam m erslurkintheshadow sw aitingtogettheirshareofthe
spendingpie.

In O ctober2015,AAR P conducted asurvey 807 W ashington consum ersages18 and olderw ho shop forgifts
and servicesaspart ofaholiday celebration during the m onthsofO ctober,N ovem berand Decem ber. T he
survey explored how m uch respondentsknew about avoiding holiday scam s,the typesofbehaviorsthey
engage in that m ight put them at risk forbeing scam m ed,and w hetherholiday shoppersexperienced any
stressfullifeeventsthatcould m akeitdifficulttoresistsw indlersinthem arketplace.

WASHINGTON Holiday Shoppers Fail Scam Quiz

Holiday shoppersw ereasked seventrueorfalsequestionsaboutstayingsafefrom holiday scam s. T he
averagescoreofthe800 respondentsw as3.8 correctoutof7questions. Infact,m ost(67% )failedthequiz,
answ ering4 orfew erofthe7questionscorrectly.

 N early one-third (31% )W ashingtonholiday shoppersdonotknow thatthefollow ingstatem entistrue:
“ In most states, professional fundraisers must be registered with the government and report how much
they raise and how much goes to a charitable purpose.”

 Four-in-ten(41% )donotknow thatthefollow ingstatem entisfalse:“It is safe to access websites with
sensitive information, such as banking or credit cards, while using a public Wi-Fi network, as long as the
website is secured by https.” Evenifaw ebsiteissecuredby thehttps,ifyou areusingapublicW i-Fi
netw ork,theinform ationtransm ittedfrom yourcom putertothew ebsitecanbeinterceptedbeforeit
reachesthew ebsiteandthereforeyourinform ationcanstillbecom prom ised.

7 Statistics and Facts on the Christmas Season in the U.S. http://w w w .statista.com /topics/991/us-christm as-season/
8 MacLaughlin, S., Charitable Giving Report: How Nonprofit Fundraising Performed in 2014, 2015 p. 6, https://www.blackbaud.com/files/corpmar/cgr/how-nonprofit-
fundraising-performed-in-2014.pdf

Survey Quiz:
Knowledge of Potential Scams and Scam Prevention

(n=807W ashingtonHoliday S hoppersage18+)

Number of Quiz
Questions Correct # of Respondents % of Respondents

0 20 2.4%

1 43 5.3%

2 102 12.6%

3 171 21.2%

4 203 25.2%

5 157 19.4%

6 85 10.6%

7 26 3.3%
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 M orethanfour-in-ten(43% )holiday shoppersdoN O T recognizethatthefollow ingstatem entisfalse:
“ Gift cards purchased from a gift card rack at a grocery store are safe from hackers or thieves while gift
cards purchased from an online retailer are not.” S om econartistsw illtakethebarcodeinform ation
from giftcardsongrocery storeracks,andafterthegiftcardsarepurchased,they w illusethem oney
totreatthem selvestoagift,leavingthegiftcardrecipientw ithanem pty giftcard.9 W hilem any
individualscanaccum ulate‘rew ards’-typepointsfrom storesasanincentivetobuy giftcardsoff
grocery storeracks,they should becautiousw hendoingso.

 Half(51% )doN O T know thatthefollow ingstatem entistrue:“ Even if you are not using the Internet, if
you’re in a location with a public Wi-Fi network, you should disable your wireless connection.”

 N early half(49% )doN O T know thatthefollow ingstatem entistrue:“ Professional fundraisers are
allowed to keep most of the money they raise for charity as long as they don’t lie about how much they
keep.” P rofessionalfundraisersarenotrequiredby law togiveacertainam ountofm oney tothe
charity inw hosenam ethey areraisingm oney.10 N otunderstandingthiscanleaveconsum ers
vulnerabletonotverifyingthepercentagegiventothecharity andpossibly givingm uchoftheirhard-
earned m oney toadeceptivefundraiser,ratherthanthecharitablecauseitself.

 N early half(45% )doN O T understandthatthefollow ingstatem entisfalse:“ Package delivery
companies are responsible for losses resulting from packages they leave at your door that get stolen.”

 L astly,m orethansix-in-ten(62% )W ashingtonholiday shoppersdoN O T know thatthefollow ing
statem entisfalse:“ If you receive an e-card from Hallmark or American Greetings, you’ll know it’s safe
to download the attachment to pick up your card as long as it comes with a confirmation code.”

HOLIDAY SHOPPING AND FRAUD SAFETY QUIZ
(n=807W ashingtonHoliday S hoppersage18+)

9 Scambusters.org, New Gift Card Scams: 8 Tips to Protect Yourself, http://www.scambusters.org/giftcard.html
10 States cannot mandate that a certain percentage of the funds raised go to the organization's charitable activities, because fundraising appeals are protected free speech
(Schaumburg v. Citizens for a Better Environment, 444 U.S. 620 [1980], Secretary of State of Md. v. Joseph H. Munson Co.,467 U.S.947 [1984], and Riley v. National
Federation of Blind of N.C., Inc., 487 U.S.781 [1988]).
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5 Holiday Scam Risk Factors

Duringtheholidays,w henconsum ersarespendingalotofm oney anddonatingtocharitablecauses,there
arescam m erstryingtotrickorsw indletheconsum ers. T hissurvey exploredfiveareasw hereconsum ers
should bealertduringtheholiday season:

 Donatingm oney tocharity ortoprofessionalfundraisers.
 P ayingw ithDebitCards

 U singP ublicW i-Fitoaccessaccountsw ithfinancialinform ation

 S hippingpackagestohom eaddressesandnotrequiringasignature

 P urchasingGiftCardsfrom therackatabigbox store,pharm acy orgrocery store

1. Charitable Giving

W ithalm ostathird ofcharitablegivingoccurringduringtheholiday season(typically O ctoberthrough
Decem ber)itisnotsurprisingtohearaboutconartistsanddishonestcharitiestakingadvantageofgenerous
donorsatthistim e.11 W henaskedaboutcharitablesolicitations,m ost(78% )W ashingtonholiday shoppersin
thissurvey say they received atleastonerequestby phone,em ailorinpersontodonatetoacharity inthe12
m onthspriortotakingthissurvey. Am ongthosew horeceived acharitablegivingrequest(n=627),the
m ajority (71% )ofthem indicatethey gavetoatleastoneofthecharitiesm akingarequest. Andofthosew ho
made acharitabledonationinresponsetoarequest(n=444),m ost(64% )ofthem gaveatleastoncewithout
checkingtofindouthow m uchm oney w enttothefundraiserandhow m uchw enttothecharity itself.12

M oreover,six-in-ten(60% )gaveatleastoncew ithoutverifyingifthecharity orfundraiserw aslegally
authorizedtoraisefundsintheirstate.

W hilem ostcharitiesandfundraisersarelegitim ate,therearenoregulationsforhow m uchm oney a
professionalfundraiserm ustpassalongtoacharity ornon-profit.13 U nfortunately,therearefundraisersw ho
keepanyw herebetw een85 to90 percentofthem oney they raiseforthem selvesbutinthenam eofcharity.14

W henaskedhow they could verify thatafundraiserorcharity islegally authorizedtoraisem oney inyour
state,very few (4% )shoppersw ereabletoidentify thegovernm entagency they shouldturnto– theS ecretary
ofS tateinW ashington. N early one-third (29% )reportthey did not know andm any otherrespondentsgavean
incorrectansw er.

Consum erexpertsrecom m endthatpeoplehaveacharitablegivingplanw herethey determ inew hichcharities
they w illdonatetoeachyearand how m uchm oney they w illdonate.15 T hiscanhelpthem budgetcharitable
givingand allow arefusalscriptinresponsetounexpected charitablesolicitations. Itissuggestedthat
consum erscantakeany solicitationsreceivedand considerthem w henm akingtheircharitablegivingplanfor
thefollow ingyear. T hissurvey foundthatoverone-quarter(26% )ofW ashingtonholiday shopperssay they
haveacharitablegivingplan,w ithoverhalfofthem (55% )sayingthey sticktotheircharitablegivingplan
completely. How ever,thatleavesm ost(83% )holiday shoppersoverallindicatingthey donothaveapersonal
charitablegivingplan(72% )orw ithaplanthatthey donotfollow (11% ).

11 Ibid. MacLaughlin, S. 2014
12 646 respondents reported receiving a charitable giving request. 488 respondents indicated that they gave to at least one charity; 488/646=78% of respondents
13 Ibid. Scambusters.org
14 Ibid. Charity Navigator
15 Federal Trade Commission, Before Giving to a Charity, 2012, https://www.consumer.ftc.gov/articles/pdf-0068-charity-fraud.pdf
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2. Debit Cards

W henasked abouthow they w illpay forholiday gifts,them ostcom m onm ethod listedw ascash,w ithm ost
(72% )W ashingtonholiday shopperssayingthey w illpay forallorsom eoftheirgiftsw ithcashthisseason.
N early three-quarters(74% )say they w illpurchasesom eoralloftheirgiftsw ithadebitcard,and six-in-ten
(59% )say they w illuseacreditcard. Justoverone-quarter(29% )ofholiday shoppersw illuseaninternet
paym entservicelikeP ayP alorGoogleW alletandaboutone-quarterw illuseapersonalcheck(24% )to
purchasesom eoftheirgiftsthisholiday season.

Becauseconsum erprotectionsfordebitcardsarew eakerthanforcreditcards,consum erexpertsrecom m end
lim itinguseofdebitcardsandusingcreditcardsinstead.16 W ithalostorstolencreditcard,theconsum eris
liableforonly upto$50 offraudulentuse. Inthecaseofalostorstolendebitcard,thefinanciallossesarecan
bem uchm oresignificanttotheconsum er.

Frequency Of Using Select Payment Methods To Purchase Holiday Gifts
(n=807W ashingtonHoliday S hoppersage18+)

Payment Method All/Some Gifts None Not sure/Refused
Cash 72% 27% 1%
Debit Card 74% 27% <1%
Credit Card 59% 41% <1%
Internet payment service
(e.g. PayPal, Google Wallet)

29% 71% 1%

Personal Check 24% 75% 1%
Smart Phone Payment App 9% 91% <1%
Wire Transfer 2% 97% <1%

3. Public Wi-Fi

U singpublicW i-Fitoaccesssensitiveorpersonalinform ationcanberisky. T echnologically savvy conartists
caninterceptinform ationthatistransm ittedusingapublicW i-Ficonnection. T hisinform ationcanbe
interceptedevenifaw ebpageissecured w ithhttps. O nlinesecurity expertsw arnthatconsum ersshould
neverusepublicW i-Fitoaccessaccountsw ithfinancialorothersensitiveinform ation.17

O verone-quarter(26% )ofW ashingtonholiday shoppersw housetheinternet(n=775)reportthatthey w ill
som etim esorfrequently usepublicW i-Fitoassistthem w ithshoppingovertheholiday season,andoverone-
quarter(27% )say they w illrarely useit. JustunderhalfoftheseW ashingtonholiday shoppers(47% )say they
w illneverusepublicW i-Fithisholiday seasontoassistthem w iththeirholiday shopping. U singP ublicW i-Fi
forcertainactivitiescanberelatively safe,how everthoseconsum ersw hoareusingittolog-intobank
accounts(25% ),logintocreditcardsaccounts(16% )orm akingapurchaseonline(44% )areallputtingtheir
personalinform ationatrisk.

16 Ibid. Huffman, M. 2015
17 Shadel, D., Pak, K., Sauer, J., Convenience Versus Security: Challenges of A Wireless World, July 2015 http://www.aarp.org/research/topics/economics/info-
2015/National-Fraud-Survey.html
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Additionally,datafrom thissurvey show thatoversix-in-ten(61% )holiday shopperssay they w illaccesssocial
m edianetw orksoverpublicW i-Fi. W hilethiscould besafe,therecanalsoberisksinvolved especially ifthey
usesam eloginandpassw ord forsocialm ediaaccountsasforotheraccountsw ithfinancialinform ation.

Reasons To Use Public Wi-Fi This Holiday Season
(n=407W ashingtonHoliday S hoppersage18+)

Using public Wi-Fi to: Yes No Not sure/Refused

To get a store location 68% 31% 1%

To get product information 72% 26% 2%

To check product availability in a store or on a website 69% 29% 2%

To get discounts, coupons, sale information 55% 42% 3%

To log into bank accounts 25% 74% 2%

To log into credit card accounts 16% 83% <1%

To access social media networks 61% 37% 2%

To make a purchase online 44% 54% 1%

4. Shipping Packages

P ackagesleftunattended onfrontporchesorotherunsecuredlocationscanbestolenallyearround.
How ever,especially duringtheholiday season,thievesareonthelook-outforunattended packages.18 Half
(51% )ofW ashingtonholiday shopperssay they w illm ailorshipgiftstofriendsorfam ily m em bers. M ostof
them (n=413)arevery (91% )orsom ew hat(8% )likely toshiptoahom eaddress,com pared tothosevery (5% )
orsom ew hat(7% )likely toshiptoabusinessaddressorP O Box (Very likely:10% ;som ew hatlikely:9% ).

Am ongthoseW ashingtonholiday shoppersshippingpackagestoahom eaddress(n=408),lessthanone-in-
five(17% )say they alw aysrequireasignaturefrom som eonereceivingthepackage,w hilem orethanfour-in-
ten(41% )say they neverrequireasignature. Forty-tw opercentsay they som etim esrequireasignaturefor
theirdeliveredpackages. Additionally,m ost(77% )oftherespondentstothissurvey say they alw ays(27% )or
som etim es(50% )had apackageleftoutsidetheirhom ew ithoutrequiringasignatureinthepast12 m onths.

5. Purchasing Gift Cards

M any consum erspurchasegiftcardsduringtheholiday season. L essthanthree-in-five(56% )W ashington
holiday shoppersinthissurvey say they purchased giftcardslastholiday seasonaspresentsforfriendsand
fam ily. N early half(53% )say they w illbuy aboutthesam enum berofgiftcardsthisyearaslastyear,and
aboutone-in-fivesay they w illbuy m ore(8% )orfew ergiftcards(11% )thisyear. Interestingly,onequarter
(25% )say they w illnotbuy any giftcardsthisholiday season.

Am ongthosew hosay they w illpurchasegiftcardsthisyear(n=579),w henasked w herethey w ouldpurchase
thegiftcards,them ostcom m onlocationsw ereonarackatabigbox store,pharm acy orgrocery store(64% )
and atthestoreofaspecificretailer(56% ).S ignificantly few erholiday shoppersw illpurchasegiftcardsonthe
w ebsiteofaspecificretailer(18% ),atthebank(3% )orthroughonlineauctionorpersonalsalessites(8% ).

Consum erfraudexpertsreportthatduringtheholiday season,som ethieveshitstoregiftracks,secretly w rite
dow norscanthenum bersoffthecards,thencheckonlineorcallthetoll-freenum bertoseeifsom eonehas
activatedthem . Assoonasthecard isactive,thescam m erdrainsthefunds.19

18 The Travelers Companies Inc., How to Protect Yourself from Package Theft and ID Fraud, https://www.travelers.com/prepare-prevent/home/identity-theft/holiday-theft.aspx
19 Ibid. Zimmerman, A. 2006
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Other Risk Factors for Becoming a Scam Victim

Life Stress Events

O therresearchhasshow nthatw henindividualshaveexperiencedstressfullifeevents,they arem ore
susceptibletoscam s.20 Datafrom thissurvey show thatinthesixm onthspriortocom pletingthissurvey,over
tw o-thirds(67% )ofW ashingtonholiday shoppersindicateexperiencingat least onelifestressevent.21 M ore
specifically,

 slightly m orethanaquarter(28% )indicatehavingexperiencedO N Estressfullifeevent;
 alm ostone-in-five(18% )experiencedT W O lifestressevents;
 andoverone-in-five(21% )experiencedT HR EEO R M O R Estressfullifeevents.

Life Events Experienced In Past Six Months
(n=807W ashingtonHoliday S hoppersage18+)

Life Event % Experienced Life Event

Worry about debts 26%

Having close friend/relative with serious illness / injury 38%

Feelings of isolation or loneliness 14%

Having a serious illness or injury yourself 14%

Loss of a spouse or close relative 15%

Moving from one residence to another 20%

Loss of a job 7%

Birth of a child 6%

Divorce or separation from a significant other 5%

None of these 32%

Not sure/don’t know 1%

20 Ibid. Shadel, D., Pak, K., Sauer, J. 2014
21 This figure was calculated by determining how many of the listed products or serves each individual was interested in overall, and a frequency table for all
respondents was run.
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Interest in Common Scam Products & Services

Havinganinterestinorm otivationtopurchaseparticularproductsorservicescanalsobeariskfactorfor
fraud. T hissurvey show sthatoverthree-quarters(77% )ofW ashingtonadultsw hosay they shopforthe
holidaysreportinterest(Very and S om ew hat)inat least one productorservicecom m only usedby scam m ers
tostealduringtheholidays.22 M orespecifically,

 one-thirdofrespondents(34% )reportinterestinO N EO R T W O productsorservices;
 one-quarter(23% )reportedinterestedinthreeorfour;andtw o-in-ten(20% )reportedinterestinfive

orm oreoftheproductsorservices.

Level of Interest:
Common Scam Products and Services

(n=807W AS HIN GT O N Holiday S hoppersage18+)

Product or service
%

Very
interested

%
Somewhat
interested

%
Not at all
interested

%
Not sure/
Refused

Making a charitable contribution to write off before the
end of the year

16% 25% 58% 1%

Downloading a free app that helps identify holiday
discounts

10% 21% 70% <1%

Finding a good deal on a vacation abroad or cruise 13% 20% 67% <1%

Starting a new diet that will help you lose weight and gain
energy

9% 20% 71% <1%

Finding a part-time job to earn money for the holidays 7% 9% 84% 1%

Making an investment to shelter income before the end of
the year

8% 17% 74% 1%

Taking a new vitamin supplement that will improve your
health

7% 20% 72% 1%

Getting a new pet like a puppy or dog or kitten or cat 6% 10% 83% <1%

Finding a good deal on a vacation property rental 7% 15% 78% 1%

Starting a new romantic relationship 4% 9% 86% 1%
Selling a time share you own 3% 4% 92% 1%

22 This figure was calculated by determining how many of the listed products or serves each individual was interested in overall and a frequency table for all
respondents was run
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Study Methodology

Betw een S eptem ber29 and O ctober14,2015,AAR P engaged Alan N ew m an R esearch to conduct aresearch
study am ong the generalpopulation ages18 and older in the U nited S tatesand in seven select states:
W ashington,Arkansas,M aine,M ichigan,S outh Carolina,T ennessee,and W ashington.T he nationaland each
state survey are identicaland explored holiday fraud and scam sin the upcom ing holiday season. T opics
included m ethod of paying for,purchasing,and m ailing giftsand gift cards; online accessand activity;
charitable solicitationsand donations;and know ledge related to holiday fraud and scam s. Each state survey,
report,andfullm ethodology canbefoundathttp://w w w .aarp.org/research/topics/econom ics/.

Forthissurvey,AN R com pleted atotalof807 interview s(482 by landline and 325 by cellphone)acrossthe
state ofW ashington. R espondentsw ere screened forbeing aged 18 orolderand shopping forgiftsand
servicesaspartofaholiday celebrationduringthem onthsofO ctober,N ovem ber,orDecem ber.

T he W ashington survey w ascom pleted by 807 respondentsout ofatotalof9,700 recordsthat w ere dialed.
T hetotalsam ple yieldsam axim um statisticalerrorof± 3.5% atthe95% levelofconfidence. T hism eansthat
in 95 out of100 sam plesofthissize,the resultsobtained in the sam ple w ould be w ithin ± 3.5 percentage
pointsoftheresultsobtainedhad everyoneinthepopulationbeeninterview ed.

P ercentagesofsom e questionsm ay exceed 100% due to rounding orthe use ofm ultiple response question
form ats. Alldatahave been w eighted by age and sex accordingto 2013 Censusestim atesfrom the Am erican
Com m unity S urvey (ACS ). S tatisticaltestshavebeenperform edtodeterm inew hetherobserveddifferencesin
thetablesare statistically significant.S ince thereisno com parablepopulation to w eightthissurvey databack
to and because the sam ple w asrandom ly draw n from the W ashington population,alldatahave been
w eighted by age and gender according to 2013 Censusestim atesfrom the Am erican Com m unity S urvey
(ACS ).23 T he response rate forthisstudy w asm easured using the Am erican Association ofP ublic O pinion
R esearch’s(AAP O R )response rate 3 m ethod,the cooperation rate w asm easured using AAP O R ’scooperation
rate3 m ethod,and therefusalratew asm easured usingAAP O R ’srefusalrate3 m ethod. P roductionsum m ary
isasfollow s:

Washington Landline Cell

NUMBER OF FULL COMPLETES 482 325

TOTAL NUMBERS RELEASED 5600 4100

COOPERATION RATE (COOP3) 51.00% 40.00%

REFUSAL RATE (REF3) 22.60% 26.30%

RESPONSE RATE (RR3)24 14.40% 13.30%

23 Washington state adults age 18 and older were randomly sampled and then screened for shopping during the holiday season months of October, November,
December. Those who said no,notsu re orrefu sed to respond, were terminated (see Question 1). The ACS does not include frequency holiday shopping frequency or
behavior
24 This response rate formula (RR3) requires the calculation of ‘e’ which is the proportion of cases of unknown eligibility that are estimated to actually be eligible. The
following formula was used to determine ‘e’: e = Complete + Terminate Early + Confirmed Household No Answer, Busy, and Answering Machine + Callbacks +
Language Barrier / Complete + Terminate Early + Confirmed Household No Answer, Busy, and Answering Machine + Callbacks + Language Barrier +
Government/Business + Non-Working + Screened Out + Over Quota.

http://www.aarp.org/research/topics/economics/
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ANNOTATED QUESTIONNAIRE
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2015 AARP Holiday Scams Survey
(WASHINGTON GENERAL POPULATION AGE 18+ n=807)

Note: Data contained in this annotated questionnaire are weighted based on age and gender.

SCREENING QUESTIONS

Hello, this is ______ calling from Alan Newman Research, a national opinion research firm. We are not
telemarketers and are not trying to sell you anything. This survey should only take about 15 minutes of your
time. Your responses to this survey will be kept entirely confidential.

S1. Our study is interested in the opinions of certain age groups. Could you please tell me your age as of your
last birthday? [IN YEARS] ___________ [RECORD ACTUAL AGE AND USE THE AGE GROUPS
BELOW TO KEEP TRACK OF HOW MANY RESPONDENTS WE ARE GETTING IN EACH GROUP]

AGE
% n=807

31 18-34

27 35-49

16 50-59

27 60+

- Under 18 [TERMINATE]

- Refused [TERMINATE]

GENDER – RECORD BY OBSERVATION

% n=807

51 Female

50 Male
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Main Questionnaire

HOLIDAY SHOPPING

1. Do you shop for gifts and services as part of a holiday celebration during the months of October,
November or December? [DO NOT READ RESPONSE ITEMS]

% n=807

100 Yes
- No [TERMINATE]
- Not sure [TERMINATE]
- Refused [TERMINATE]

2. Thinking about the upcoming holiday season, would you say you are very interested,somewhat
interested,ornotatallinterested in: [INTERVIEWER/PROGRAMMER: RANDOMIZE a-m;
NO NEED TO READ SCALE EACH ITEM – READ SCALE AGAIN AT d, h, k OR IF
NECESSARY/ASKED]

n=807
%

Very
interested

%
Somewhat
interested

%
Not at all
interested

%
Not sure

%
Refused

Getting a new pet like a puppy or
dog or kitten or cat?

6 10 83 <1 0

Finding a good deal on a vacation
abroad or cruise?

13 20 67 <1 0

Finding a part-time job to earn
money for the holidays?

7 9 84 1 <1

Starting a new romantic
relationship?

4 9 86 1 <1

Finding a good deal on a vacation
property rental?

7 15 78 1 0

Selling a time share you own? 3 4 92 1 <1
Making a charitable contribution to
write off before the end of the year?

16 25 58 1 <1

Making an investment to shelter
income before the end of the year?

8 17 74 1 <1

Downloading a free app that helps
identify holiday discounts?

10 21 70 <1 0

Starting a new diet that will help you
lose weight and gain energy?

9 20 71 0 <1

Taking a new vitamin supplement
that will improve your health?

7 20 72 1 0
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3. How often do you use the internet either on a computer or on a mobile device like a smartphone or
tablet? Would you say…..

% n=807

80 Several times a day

8 About once a day

6 A few times a week

2 A few times a month

1 A few times a year

4 Never

<1 Not sure

0 Refused

4. Now, thinking about the upcoming holiday season, from October through December 2015, would you
say you will purchase A L L ,SO M E,O R N O N E of your gifts:

n=807
%
All

%
Some

%
None

%
Not sure/

can’t
remember

%
Refused

Online? (base: uses internet; n=775) 3 75 22 1 0
In a store? 13 80 7 <1 0
By calling and placing an order over
the phone?

<1 27 72 1 0

Sending an order form through the
mail?

0 19 80 1 0

IF Q3 = NEVER, NOT SURE, REFUSED, GO TO Q7

PUBLIC WIFI (ONLY THOSE WHO ACCESS INTERNET)

5. And how much do you think you’ll use public Wi-Fi (like at a coffee shop or in a mall or store, or
other public place) this year to assist you in your holiday shopping? [PROGRAMMER:
ALTERNATE d, c, b, a / a, b, c, d] Do you think you’ll use it……

% n=775

8 Frequently?

18 Sometimes?

27 Rarely?

47 or Never? [SKIP TO Q8]

1 Not sure/don’t remember [DO NOT READ] [SKIP TO Q8]

0 Refused [DO NOT READ] [SKIP TO Q8]
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6. And do you think you’ll use public Wi-Fi this holiday season ….. [RAMDOMIZE a-i]

n=407
%

Yes
%
No

%
Not sure

%
Refused

To get store locations? 68 31 1 0
To get product information? 72 26 2 0
To check product availability in a store or on a
website?

69 29 2 0

To get discounts, coupons, sales information? 55 42 3 0
To log into bank accounts? 25 74 2 0
To log into credit card accounts? 16 83 <1 <1
To access social media networks 61 37 2 0
To make a purchase online? 44 54 1 0

7. Do you think you’ll purchase all of your gifts, some of your gifts, or none of them using:
[PROGRAMMER: INSERT a-f; KEEP a and b in order; RANDOMIZE c-f; AFTER a and b,
READ ….’and do you thinkyou ’llpu rchase all,some ornone of you rgifts u sing[insert c,d,e,f].

n=807
%
All

%
Some

%
None

%
Not sure/

can’t
remember

%
Refused

a debit card? 10 64 27 0 <1
a credit card? 7 52 41 <1 <1
Cash? 4 68 27 1 0
an internet payment service like
PayPal or google wallet?

0 29 71 1 0

through a wire transfer? 0 2 97 <1 0
a personal check? 0 24 75 1 0
a smart phone payment app? 0 9 91 <1 0

GIFT CARDS

8. Did you purchase gift cards last holiday season as presents for family and friends?

% n=807

56 Yes

42 No

1 Not sure

<1 Refused
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9. And would you say you plan to bu y more,abou tthe same,orfewergift cards this year as presents for
family and friends during the holidays? [ALLOW ONE RESPONSE]

% n=807
8 Buy more gift cards

53 Buy about the same amount of gift cards
11 Buy fewer gift cards

25
DO NOT plan to buy any gift cards at all this year [VOLUNTEERED] [SKIP
TO Q11]

3 Not sure [DO NOT READ] [SKIP TO Q11]
1 Refused [DO NOT READ] [SKIP TO Q11]

10. And where will you purchase your gift cards this year… will you buy them…. [MULTIPLE
RESPONSES ALLOWED]

% n=579
64 On a rack at a big box store, pharmacy or grocery store?
56 At the store of a specific retailer?
18 On the website of a specific retailer? [DO NOT READ IF Q3=NEVER, NOT SURE, REF]
3 At the bank?

8
Online through auction or personal sales sites like ebay or craigslist? [DO NOT READ IF
Q3=NEVER, NOT SURE, REF]

5 OTHER – [ALLOW FOR ONE OTHER PLACE NOT MENTIONED in a-e]
4 Not sure/don’t remember

CHARITABLE SOLICITATIONS

Now I’d like to learn a little about your experience with charities.

11. In the past 12 months, or since last September, have you received a request BY PHONE, EMAIL,
OR IN PERSON to make a donation to: [INSERT a-k, and ASK ‘l’ LAST EACH TIME]

% n=807
44 Disabled or Wounded Veterans?
35 Local Police or Sheriff departments?
40 Local Firefighters?
30 Disaster Relief?
12 Missing Children?
42 Breast Cancer?
28 Children’s Cancer?
34 Other cancer-related causes or research?
20 Disabled and Handicapped Workers?
31 Church or Faith community?
23 Animal Protection or Welfare?
6 Other (specify)

19 Not received donation requests
3 Not sure/don’t remember
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11A. IF YES TO a-l, ASK AND RECORD YES OR NO AFTER a – l, Q11A:‘And did you make a
donation to that cause or organization’?]

%
Yes

%
No

%
Not sure

%
Refused

Disabled or Wounded Veterans? (n=355) 43 54 3 <1
Local Police or Sheriff departments? (n=281) 27 70 3 1
Local Firefighters? (n=320) 36 61 3 1
Disaster Relief? (n=238) 49 47 4 <1
Missing Children? (n=97) 31 63 6 0
Breast Cancer? (n=339) 46 50 3 1
Children’s Cancer? (n=229) 47 48 5 <1
Other cancer-related causes or research?
(n=277)

42 54 4 0

Disabled and Handicapped Workers? (n=162) 39 56 5 0
Church or Faith community? (n=253) 71 26 3 <1
Animal Protection or Welfare? (n=183) 37 59 3 1
Other (specify) (n=50) 66 30 4 0

[If they did not answer “yes” to at least one charity in Q11A, SKIP to Q14]

12. Thinking again about those donations you made during the past 12 months, how many of them would
you say were made AFTER you asked how much of your donation would go to the fundraiser (that is,
the person or organization calling or writing you for the donation) and how much would go to the
charity itself? [DO NOT READ RESPONSE ITEMS] Would you say….

% n=444
30 All of them
19 Some of them
45 None of them
6 Not sure/can’t remember [DO NOT READ]

<1 Refused [DO NOT READ]

13. And about how many of them were made AFTER you verified that the fundraiser or charity requesting
funds was legally authorized to raise money in your state? Would you say….

% n=444
34 All of them
19 Some of them
41 None of them
6 Not sure/can’t remember [DO NOT READ]
1 Refused [DO NOT READ]
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14. [IF Q13=ALL OR SOME, ASK: Where or to whom have you gone to verify that the fundraiser or
charity was legally authorized to raise money in your state?] [OPEN END - DO NOT READ
RESPONSE ITEMS – USE RESPONSE ITEMS BELOW FOR CODING]

% n=236
8 Attorney general
6 Police

20 Better Business Bureau
6 Secretary of State’s office
1 Consumer Affairs office
3 Governor’s office
1 Mayor’s office

50 Other – specify:
14 Not sure/don’t know
1 Refused

14a. [IF Q13=NONE, NS, REF OR WAS SKIPPED, ASK: If you wanted to verify that a charity or
fundraiser was legally authorized to raise money in your state, where or to whom would you turn? [OPEN
END - DO NOT READ RESPONSE ITEMS – USE RESPONSE ITEMS BELOW FOR CODING]

% n=568
10 Attorney general
5 Police

16 Better Business Bureau
3 Secretary of State’s office
4 Consumer Affairs office
2 Governor’s office
2 Mayor’s office

32 Other – specify:
35 Not sure/don’t know
2 Refused

15. Have you ever developed a formal charitable giving plan where you determine which charities you’ll
donate to and how much money you’ll donate to them each year? [DO NOT READ RESPONSE
ITEMS]

% n=807
26 Yes
72 No [SKIP TO QUESTION 17]
2 Not sure [SKIP TO QUESTION 17]
1 Refused [SKIP TO QUESTION 17]

16. And, in general, would you say you stick to your personal charitable giving plan completely,
somewhat, or not at all?

% n=206
55 Completely
41 Somewhat
3 Not at all
0 Not sure/can’t remember [DO NOT READ]
0 Refused [DO NOT READ]
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PACKAGE DELIVERY

17. This holiday season, do you plan to mail or ship any gift packages to friends or family members? [DO
NOT READ RESPONSE ITEMS]

% n=807
51 Yes
45 No [SKIP TO QUESTION 20]
4 Not sure [SKIP TO QUESTION 20]

<1 Refused [SKIP TO QUESTION 20]

18. And how likely are you ship that package or packages to a [INSERT a-c]? Are you very likely,
somewhat likely, not too likely, or not at all likely?

n=413
%

Very likely

%
Somewhat

likely

%
Not too
likely

%
Not at all

likely

%
Not sure

%
Refused

Home address? 91 8 1 1 0 0

Business address? 5 7 12 76 1 0
PO Box? 10 9 11 69 1 0

[READ Q19 ONLY IF Q18=VERY OR SOMEWHAT OR NOT TOO]

19. When you ship packages to a home address, would you say you typically request a signature from
someone receiving the package allof the time,some of the time,ornever?

% n=408
17 All of the time
42 Some of the time
41 Or never
<1 Not sure/can’t remember [DO NOT READ]
0 Refused [DO NOT READ]

20. Thinking about the past 12 months, would you say packages have been left outside your home, say on
a front porch or near the front door, without requiring a signature all of the time, some of the time, or
never?

% n=807
27 All of the time
50 Some of the time
21 Or never
1 Not sure/can’t remember [DO NOT READ]
1 Refused [DO NOT READ]
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KNOWLEDGE QUIZ

After I read the following statement, tell me if you think it’s true or false, or if you don’t know or aren’t
sure….let’s begin: [PROGRAMMER: RANDOMIZE Q21 – Q27]

21. Gift cards purchased from a gift card rack at a grocery store are safe from hackers or thieves while gift
cards purchased from an online retailer are not.

% n=807
22 True
57 False
21 Not sure [DO NOT READ]

<1 Refused [DO NOT READ]

22. Professional fundraisers are allowed to keep most of the money they raise for charity as long as they
don't lie about how much they keep.

% n=807
51 True
32 False
17 Not sure [DO NOT READ]

<1 Refused [DO NOT READ]

23. It is safe to access websites with sensitive information, such as banking or credit cards, while using a
public Wi-Fi network, as long as the website is secured by https.

% n=807
24 True
60 False
17 Not sure [DO NOT READ]

<1 Refused [DO NOT READ]

24. Package delivery companies are responsible for losses resulting from packages they leave at your door
that get stolen.

% n=807
31 True
55 False
14 Not sure [DO NOT READ]

1 Refused [DO NOT READ]
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25. Even if you are not using the Internet, if you’re in a location with a public Wi-Fi network, you should
disable your wireless connection.

% n=807
49 True
31 False
20 Not sure [DO NOT READ]

<1 Refused [DO NOT READ]

26. If you receive an e-card from Hallmark or American Greetings, you’ll know it’s safe to download the
attachment to pick up your card as long as it comes with a confirmation code.

% n=807
31 True
38 False
31 Not sure [DO NOT READ]

<1 Refused [DO NOT READ]

27. In most states, professional fundraisers must be registered with the government and report how much
they raise and how much goes to the charitable purpose.

% n=807
69 True
19 False
12 Not sure [DO NOT READ]

<1 Refused [DO NOT READ]

28. Which of the following things have you experienced in the past 6 months: [RANDOMIZE a-j;
MULTIPLE RESPONSES ALLOWED]

% n=807
15 Loss of a spouse or close relative
5 Divorce or separation from a significant other

14 Having a serious illness or injury yourself
38 Having a close friend or relative with a serious illness or injury
7 Loss of a job

20 Moving from one residence to another
6 Birth of a child

14 Feelings of isolation or loneliness
26 Worry about debts
32 None of these [DO NOT READ]
1 Not sure/don’t remember [DO NOT READ]
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Demographics

The following questions are for classification purposes only and will be kept entirely confidential.

D1. What is your current marital status?

% n=807
58 Married
7 Not married, living with partner
1 Separated
8 Divorced
4 Widowed
21 Never married
1 Not sure [DO NOT READ]
1 Refused [DO NOT READ]

D2. [ASK IF AGE 50+] Are _________currently a member of AARP? [IF D1=A, then _____=’you or your
spouse’; If D1=B, then ______=’you or your partner’; If D1=C-F, then _____=’you’]

% n=343
39 Yes
60 No
1 Not sure [DO NOT READ]

<1 Refused [DO NOT READ]

D3. What is the highest level of education that you completed?

% n=807
3 0-12th grade (no diploma)

15 High school graduate (or equivalent)
2 Post-high school education (no degree)

18 Some college, no degree
15 2-year college degree
29 4-year college degree
17 Post-graduate study or a graduate degree
1 Not sure [DO NOT READ]

<1 Refused [DO NOT READ]

D4. Which of the following best describes your current employment status? Are you…..
[READ EACH ANSWER CATEGORY]

% n=807
54 Employed or self employed full-time
13 Employed or self-employed part-time
19 Retired and not working at all
12 Currently unemployed or not in labor force for other reasons such as attending

classes
1 Don’t know [DO NOT READ]
1 Refused [DO NOT READ]
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D5. Are you of Hispanic, Spanish, or Latino origin or descent?

% n=807
7 Yes

93 No
0 Not sure [DO NOT READ]

<1 Refused [DO NOT READ]

D6. What is your race?

% n=807
82 White or Caucasian
4 Black or African American
2 American Indian or Alaska Native
4 Asian
1 Native Hawaiian or other Pacific Islander
5 Other
1 Not sure [DO NOT READ]
2 Refused [DO NOT READ]

D6. What is your 5-digit ZIP Code? (Write in your ZIP CODE): ______________

D7. Please stop me when I reach the category that includes your household’s income before taxes in 2014.
Was it [INSERT AND READ EACH ANSWER CATEGORY]?

% n=807
4 Less than $10,000
5 $10,000 to less than $20,000
9 $20,000 to less than $30,000
9 $30,000 to less than $40,000
9 $40,000 to less than $50,000
7 $50,000 to less than $60,000
5 $60,000 to less than $70,000
7 $70,000 to less than $80,000
4 $80,000 to less than $90,000
4 $90,000 to less than $100,000
7 $100,000 to less than $125,000
6 $125,000 to less than $150,000
3 $150,000 to less than $200,000
3 $200,000 or more
6 Don’t know/Not sure [DO NOT READ]

14 Refused [DO NOT READ]

LL1. Now thinking about your phone usage, do you have a working cell phone?

% n=420
90 Yes
9 No
1 Don’t know/refused
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LL2. Does someone else in your household have a working cell phone?

% n=42
35 Yes
55 No
10 Don’t know/refused

CC. Now thinking about your phone usage, do you have a working home phone?

% n=387
34 Yes
66 No
1 Don’t know/refused

PP. Of all the phone calls you and your household receive, are…?

% n=524
31 All or most received on your cell phone
48 Some calls received on your cell phone and some

on your home phone
22 Very few or no calls received on your cell phone
<1 Don’t know/refused

That was our last question for tonight. Thank you very much for taking the time to help us out. Have a
great day/night!
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AAR P isanonprofit,nonpartisanorganization,w itham em bershipofnearly 38 m illion,thathelpspeopleturn
theirgoalsanddream sintorealpossibilities,strengthenscom m unitiesand fightsfortheissuesthatm atter
m osttofam iliessuchashealthcare,em ploym entand incom esecurity,retirem entplanning,affordableutilities
andprotectionfrom financialabuse.W eadvocateforindividualsinthem arketplaceby selectingproductsand
servicesofhighquality and valuetocarry theAAR P nam easw ellashelpourm em bersobtaindiscountsona
w iderangeofproducts,travel,and services. A trusted sourceforlifestyletips,new sandeducational
inform ation,AAR P producesAAR P T heM agazine,thew orld'slargestcirculationm agazine;AAR P Bulletin;
w w w .aarp.org;AAR P T V & R adio;AAR P Books;and AAR P enEspañol,aS panish-languagew ebsiteaddressing
theinterestsandneedsofHispanics.AAR P doesnotendorsecandidatesforpublicofficeorm ake
contributionstopoliticalcam paignsorcandidates. T heAAR P Foundationisanaffiliated charity thatprovides
security,protection,andem pow erm enttoolderpersonsinneed w ithsupportfrom thousandsofvolunteers,
donors,and sponsors.AAR P hasstaffed officesinall50 states,theDistrictofColum bia,P uertoR ico,andthe
U .S .VirginIslands.L earnm oreatw w w .aarp.org.

S tateR esearchbringstherightknow ledgeattherighttim etoourstateand nationalpartnersinsupportof
theireffortstoim provethelivesofpeopleage50+. S tateR esearchconsultantsprovidestrategicinsightsand
actionableresearchtoattainm easurablestateand nationaloutcom es.T heview sexpressedhereinarefor
inform ation,debate,anddiscussion,anddonotnecessarily representofficialpoliciesofAAR P .
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